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Wherever people of taste, means and position 
are found COUNTRY LIFE is read and 
144 eS ? admired. Unobtrusively, courteously, and 
. i effectively COUNTRY LIFE advertisements 
a influence their buying. And what a 
valuable market! Goods and services are 
N bought generously; custom, when won, 
h lasts for a lifetime. For with these people 
. association with COUNTRY LIFE is 
more than an advertisement—it is a 
personal recommendation. 


COUNTRY 
LIFE 


Britain’s most Distinguished Advocate for Goods of Quality 
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Comparison of 
products is 
not harmful 


Sirn,—In Wallace Grimmer's 
letter (September 2) sur , 
have a typical case of co 
muddled thinking and at the same 
time reading things into a me 
Sage never contained therein. 

I have never suggested that the 
BIF be closed dowr Or 
contrary I want to see a larger 
brighter and better BIF with an 
international father thar 
national framework 1 hav 
never conducted a campaign on 
behalf of foreign manufacturers 
—I do not represent any—but am 


THIS WEEK 
Wanted—an annual budget for 
point-of-sale, page 16. 
NEXT WEEK 


Report on Gas Sales and Service 
Conference. 


striving to help British manufac- 
turers to gain new markets on the 
European continent. 

Would Mr. Grimmer suggest 
that any retail store displaying 
goods of foreign origin alongside 
of high quality British goods 
should be boycotted What else 
does the BIF purport to be but a 
big British shop ? 

Mr. Grimmer is proved wrong 
by the fact that continental trade 
fairs showing British goods side 
by side with others of foreign 
origin have a higher attendance 
than the BIF 

Has the British motor industry 
ever suffered any serious damage 
because the Society of Motor 
Manufacturers of Great Britain 
allows foreign motor cars to be 
shown at Earls Court side by side 
with British ones ? 

R. C. Lrepman 
Fleet Street, E.C.4. 


To The Editor .. 


Integration is 
key to PR 


Sirn,—Astutely capitalising on 
the case history of a promotional 
campaign for a new perfume 
ADVERTISER'S WEEKLY, August 
18), Y. Galitzine polishes his spy 
giass and focuses it, completely 

ut of perspective, on a statement 
that Napper, Stinton, Woolley, 
Lid. “has always believed that 
public relations is at its best when 

limitations are recognised— 
and in this case it could only be 
icidental to the general cam- 
paign 

Nice foddah, granted, for hypo- 

tical argument; yet I was 

istifiably shocked that a practis- 
ng consultant should possess so 
narrow a concept of his vocation 

Not for a moment will I quarrel 
vith the slogan on his banner, 

Public Relations: Function of 
Management.” And so it is 


e olten 
In the past eight years I have 
directed, and been associated 


with, more than 21 campaigns, 

id never once has it been pos- 
sible to duplicate a method of 
promotion The problems, the 
issues, the emphasis, and the aims 
are always different. 

Public relations is an elastic 
method of persuasion, of incalcul- 
able measure. You cannot limit 

as Mr. Galitzine chooses, to 
he mean inch or two of his own 

loved __ definition Unfortu 
rately, great harm has been 
nflicted by those who, like him- 
self, shovel it into a groove and 
fill it up with a heap of high 
falutin “guff” which is so abstract 
ind unrealistic that the public 
whom we serve mistake us for 
shamefaced press-agents with 
ideas above our station 

Obviously, Mr. Galitzine knows 
nothing of public relations 
practice in advertising agencies ; 
his attack is far too broad and 
sweeping to be related to fact, 
unless he prefers to judge us as 
a class by the incompetent 
minority. 

In my own agency, for instance, 
the press and public relations 
division functions as a self-con- 
tained unit, like a PR consultancy 
Advertising and PR_ executives 
alike co-operate, and integrate 
their specialised roles so that they 
dovetail to a common end. In 
fact, advertising frequently func- 
tions as an arm of the broader 
PR campaign ; similarly, there are 
advertising campaigns which are 
themselves “functions of manage- 
nent.” since they articulate policy 


which cannot be communicated to 


the public by any other means. 
Contemporaries of mine such 
as Dick Paget ke, of Foote, 


Cone and Belding Ltd. and Tim 
Healy, of F. C. Pritchard, Wood 
& Partners Ltd., have magnificent 


records, and both a ust as con- 
scientious of the principles of true 
PR as Mr. Galitzine 

To return, however, to Mr 
Galitzine’s specific attack on the 


ay I point 

egated the 
he press and 
division because, 

Dasis, it Was 
pped to handle it. 
j emind Mr. 
umming up 
i ADVER- 
TISER'S WEEKLY quoted me as say- 
ing: “It was a stunt, pure agd 
simple.” 


Delavelle campa 
out that my age 


TeD JONES, 
Head of press and PR division 
Napper, Stinton, Woolley, Ltd 


PR groups and 
the agencies 
—by a client 


Sir, Mr. Galitzine’s letter 
(September 2) on public relations 
may have misied some of your 
readers about the field of public 
relations in agency practice. The 
facts are these 
(a) There is to-da ncreasing 

number of orgar known 

as advertising, marketing and 
public relations agencies. Two 
lines of business are conducted 
by them, i.e advertising and 
marketing, and public rela- 
tions 

(b) Various services offered to 
clients by these firms—and also 


by a number advertising 
agencies and independent PR 
firms. They usually fall under 
the following five general 
headings: 

(i) PR consultancy s s. 
(ii) PR advisory and executive 


services 
(ii) PR auxi y services 
(iv) Press rel ns services. 


(v) Special publicity services 

(c) Thus, a client on the advertis- 
ing side may be judged on 
occasion to require a press rela- 
tions effort in support of 
advertising for a particular pur- 
pose; and conversely, the 
medium of paid space or time 
may be needed in support of 
PR effort to achieve a particu- 
lar PR objective 

(dq) The ultimate goal of all 

management methods including 


Apoty for particulars tr Advertmemen: Manager Phoenix Butiding. Sisdiige Guvere, tatenten, or 47 Mertiord Street, Meartair, London, W.!. 
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PR is surely increased sales of 
goods or services. Public rela- 
tions thinking and activities can 
only benefit, on many occa- 
sions, from the closest associa- 
tion with advertising and 
marketing planning This 
alliance, for particular pro- 
blems, offers the best PR service 
to clients, in my experience. 
(e) PR groups in agency practice 
have clients of two kinds: 
PR clients. 

(ii) Clients whom the agency 
assists both in the advertising 
and public relations fields 

And, of course, they preserve 

their independence by working 

on a fee basis, as do indepen- 
dent PR firms 

Agency PR_ groups include 

some of the best known and most 
experienced PR advisers and 
executives in the country to-day. 
Some of them are on the council 
of the Institute of Public Rela- 
tions. It seems probable that as 
their numbers and quality increase 
still further, so more and more 
clients will want to avail them- 
selves of agency PR group service 
C. E. You.e, 
Sales Promotion Manager. 
Quaker Oats Ltd., 
Southall 


Wonder cure 


for germs 


Sir,—A new panel has recently 
appeared in the Underground 
trains which will, if nothing 
else, amuse many of its readers 

Dealing with “Spotty Faces,” 
this is what it actually says after 
the opening sentence 

“4 mew non-greasy balm, 
called Valderma containine TWO 
antiseptics kills the germs caus 


ing these troubles Then they 

heal up, often in a few days.” 
This, indeed, must be a 

wonderful antiseptic ; it kills the 


germs, then heals them up! 
P. M. REVEILLON 
Hendon, N.W.7 
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Let us 


introduce 


you to these 


free-spending 
fom... 


They’re all hard workers in Barrow-in-Furness. 
They earn good money and they’re not afraid to 
spend it. Don’t be misled, though: it’s hard- 
headed spending with a shrewd sense of value. 
You won’t catch Lancastrians with specious We're caret that this faith in “ what’s in 
stories. On the other hand, nobody responds the Mail ver broken. It’s good for us and 
better to good, straightforward advertising in it’s good for r advertisers. 29,250 families buy 
their own local paper. They trust it, you see. To the Mail and believe in it. We can take you right 
them “I read it in the Mail” is as good as a into these homes and there’s no other comparable 


uarantee. wav of getting there day after day. 
£ ; J 


THE NORTH WESTERN 


Evening Mail 


BARROW-IN-FURNESS 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Annual con;erences & 


of ISBA_ p‘anned ae 


—IF HASTINGS PATI: tN IS SUCCESS 
HE framework for this year’s .. aference of the Incor- 
porated Society of British Ad) © isers will, if successful, 
form the pattern for a series of ann. | conferences of adver- 
tisers in the future. 


[his announcement comes with publication of the full 
programme for the forthcoming IS conference at Hastings 


from Thursday, October 6, to S: ay, October 8 
There will be four sessions, as i 9 e 
previously announced Advertis- “| juire appoint Set hal ea ertineve and Agents side es 
r agents will be allowed as 14 ‘A ‘cS : of the Press an ier on m 
sests of members to attend only ea * ‘ euaa” smeaneai. he ‘ests — 
the fourth, described in the { blicity chief : sal 


nee programmes as a 


ve) conducted ima light- 0 ‘kt Forsyth has been, ap OVER © 1,000 FOR NABS 


hearted vein” of “The Advertiser, | | promotion manager 


tk Ad vertising Agent, and ‘The / He takes over the duties FR ( ] » | ‘ T Wo FR kl o 
| RS e | y handled by Kenner cy dA st 4 Di 
ae a Fd is, who has left Esquire t 
A tendance at the other three his full hotest _ wien Even the sun w : benevolent mood on Wednesday when th 
ssions will be open only to; public relations firm of 2!8 “Two Freds” n in aid of the National Advertising Benevo 
ISBA members, delegates holding S ane Scott Douglas & lent Society, was pl in glorious cricketing weather at Hurlingham 
i special invitation from ISBA, n aon oe mo Andrew M nof the connected with any “Iw 
ind the press os Fleet Str ( organ- match so far 
: ‘ Forsyth has been with an —— oo Be 
Theme of the conference wil, for a year, and was for sers of tt lcomed Lord Mackin! 4 
be “The Advertiser Plans for with Condrup Ltd, wt the specta iid that that in such w 
lo-morrow.” In each session . i * ng . be, a. the ie ve sf already ¢ t year’s really no need of a k 
emphasis will be laid upon . = bcead ws a sli ah ntrit id been estimated tha 
exports. pipes assured by 1 rd pro Freds” match 
° ° gramme a had been raised 
Discussion invited Brig. Nigel Dugdale a mlend Mb Geld telbute to - Pred 
A t f the f K adier Nige!] Dugdale. chief £3,877, an paid a Slaught« ne t / 
tk ~A will b d ; cont Seal of public relations at the War warm tril me, and Two Freds ind g that | 
4 “* my a AB mg } cos: Mme Offic was drowned while bath ill tt ho had —— : red ber ay iid 
ut iv i ‘ N . , Ine 4 r 
th 4 le will take 2 only nz Weymouth on Tuesday hely dw me Oth mat F 
I ~ Oo 1 - a4 P “r } 4 
t if the time allowed for the ses- tie was 47. He was appointed to Lord Mach ident of After _ func , 
os and the audience will be his post at the War Office in 1952, the fF et ¢ n Club, auctioned a crick bat 
: ited to take part in discussion *‘"¢* ‘hree years as chief informa- referred istic Gates - le age ed 4) 
tion officer to the Ministry of grammc ouring team, w 
d second half. . 
— _ cond f i Supply It was ievement @ Continued in Stop Press 
Attendance is expected to be 


high 
The Society have issued two 
neral invitations to representa- 
ves of firms who are not 
bers of ISBA 
fford J. Harrison (Horlicks 
Ltd ISBA president, wrote 
ecentiy to a number of chairmen 
{ large companies inviting them 
attend, with other members of 
heir boards. A number of com 
panies are sending three or four 
direct rs as a result of these inv 
at im say ISBA 
good response is also 
imeiea to the Society's indi 
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This window display at 
ADVERTISER'S WEEKLY 
in aid of NABS The 
the auto raphs f the 
auctioned at Huri 


@ Continued from pax 


eet was the first ever used b 
Iwo Freds” cricket match 
niire f the ‘ Naow irre 
‘rime cricket team, and 


€ match on Wednesday 
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1,500 DELEGATES AT 
GAS CONFERENCE 


Advertising, salesmanship, mar- 
ket research, public relations, 
and sponsored ‘ilms, will be 
among the subjects discussed by 
speakers at the G Sales and 
Service Conferen Ayr during 
the first three da) | mext week. 


More than gates and 


nembers of il trade 
and technica 1 repre 
entatives of lance manu 
facturers will jing the 
conference, w being held 


Advertisers ‘pian for to-morrow’ al iSBA 
conference: tligh attendance expected 


vidual invitations 
senior executives in 
whose jobs are normall 
from advertising 

Ihe conference w 
a civic reception of 


day evening at the Q H 
Hastings 
Delegates wi he 


and the conf ne 
opened by Mr. Har 
a.m. on the Frida 
business session w 
subject will be “The A 
Responsibility in | 
Sir John Elliott, 
London Transport | 
the chair 


Place of advertising 


Main speaker w 
Hon. Lord Colerai 
of Boots Pure Drug ¢ 
who will review advertis 
place in industry 

Three short addre vA 
be given by Col. A. T. M 
chairman of Pow 
Accounting Machines Lid. } 
r. Carleton Harrison 
director of Gillette | 
Lid.. and C. M. Vignole ‘ 
aging director of Shell Mex & BP 
Lid 

The speakers will then form a 
panel, and answer delegates ques 
tions 


Research’ session 


Friday's afternoon session w 
be called “Research in Market 
ing,” and will have A. J. ¢ 
Gormley, chairman and manag 
ing director of Internationa 
Chemical Co., Ltd., as chairman 

The four speakers will be F. D 
Morrell (director, Unilever Ltd.) . 
Tr. A. H. Sycamore (managing 
director, Oxo Ltd.); Roger Falk 
(managing director, Marketing 
Development Co., Ltd., chairman 
BETRO (1952) Ltd.); and A. P 
Mitchell-Innes (director, The 
J. Walter Thompson Co., Ltd.) 

“This session.” say ISBA, “wil! 
provide a critical examination of 
research in practice bearing in 


1 that the audience consists of 
rtisers whose needs, markets 
resources differ widely 
“It is not intended to waste 
me preaching the virtues of re- 
irch in the abstract.” 
third session, on Saturday 
ning, will be devoted to the 
ire of commercial television 
iirman will be the ISBA vice 
dent P. G. I Warburton, 
man and managing director 
Richard Hudnut Ltd 
Speakers will be Sir Robert 
iser (director general, Indepen 
Television Authority) ; 
“ nan Collins (deputy chair 
Associated Broadcasting Co 
itd.) ind Stanley Maxted (head 
['V department, the J. Walter 
mpson Co., Ltd.) 
Members of the Panel will be 
j I Todd (The Imperial 
yvacco Co. (of Gt. Britain & 
land) Ltd 22 ¢ D. Thomson 
Thos Hedley & Co., Ltd.): 
Leslie Hardern (North Thames 
Gias Board); Brian F. MacCahbe 
I te, Cone & Belding Ltd.) 
I ry Algeo (S H Benson 
td.):; and G. A. Laskey (Asso 
ited-Rediffusion Ltd.) 


‘Joneses’ speaks 

An advertiser, an advertising 

ent, and the Joneses themselves 
will be the speakers at the fourth 
ssion, the only open session of 
> conference 
With Lt.-Col. M. W. Batchelor 
1irman of Batchelors Peas Ltd 
the chair, George Williams, a 
ector of Thos. Hedley & Co 
Ltd., will speak as the advertiser 
FE. C. Mackenzie, a director of 
W. S. Crawford Ltd., as the agent, 
ind Cr. Mrs. V. M. Jones, of the 

unty borough of Hastings, and 
er husband, F. W. Jones, as 
rhe Joneses.” 

\ summing-up of the con 
ference will then be given by Mr 
Harrison. 

There will be seven social 
events during the conference 
They will be 

THURSDAY: Crvic RecerTion 
at 9 p.tn. at the Queen's Hotel 


+) 


> 


May iM Hastings 
Ald Hussey) 
A The cep- 
" t g 
FRIDAY : th 
(Juecer H lelegates 
, ’ 7 Ip os 
Lid VSI rs and 
( ACH =i' 1i< 
) \ the 
() H H g 
1 th i rod 
J j d 
f H 
( ABARET ) } 
Q } n 
yA ( l 1 
\ cal y N 
SATURDAY DISPLAY 
) an at the 
3 H it by 
M H Leonard 
I Dex 


The head off d iM 

South Australia Hou Mf e Ar 
hert i r rK wa é 

a mained f South Australian Gé 


ied out free of charge 


at the Heads of Ayr holiday 
camp 

The first business session on 
Monday will be a discussion of 
the relationship between the gas 
industry and the press and radio 
A panel of experts consisting of 
Reginald S. Hinder (press and 
information officer of the Gas 
Council), Frank Owen (former 
editor of the Daily Mail and 
Evening Standard), J. Ferguson 
Macnair (editor of the Ayrshire 
Post), Mrs. Jane Evans (home 
editor, Housewife) Alastair 
McLeod (editorial director (tech 
nical) Industrial Newspapers Ltd.) 
ind George Runchie (television 
organiser, BBC Scottish Region) 
are scheduled to take part in 
he discussion 


Ad man’s talk 


In the afternoon there will be a 
meeting on “Selling,” in which 
( I Tomkinson (director 
London Press Exchange Ltd.) wil 
give a talk entitled “Comment or 
Advertising Others taking part 
in this meeting will be Stirling 
Everhard (manager, market sur 
vey section, North Thames Gas 
Board), E. J. Rainey (director 
Lamson Paragon Ltd.), and A. (¢ 
Hazel (managing director, Hur 
seal Ltd.) 

On the second day of the con 
ference R. J. Gregg (publicity 
manager to the Gas Council) will 
talk on 2 I he Imp rtance ot 
Films to the Gas Industry” and 
will then introduce the Gas Coun 
cil’s sales training film, “Gasman 
ship.” 

Other sessions taking place 
during the Conference will be 
“Shops 
Service to the 
Industrial Gas 


“Markets of the Future 
or Showrooms 
Consumer” and 
Sales.” 

A £30,000 boost for gas pub- 
licity—see page 20. 
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More foreign visitors at Radio Show 


The Nationa Radio Show 


showed a drop of 73,798 on last 


From Our Exhibitions Correspondent 
ears attendance figures during the public, but after then the 4.400 this 
ts eight days’ run. This year's figu rose as each day passed with 3,721 
total was 247,243, compared [he al overseas attendance record, it is 
with 321,041 in its ten-day run de the loss of three days F YS countries 
last year ling the preview for over have been 
A big drop was shown during the seas visitors showed an in was done at the 
first three days it was open to of 679, the figures being 10" F. W. Perks. chair 


man of the exhibition organis 

ing committee, says The fact 

that we opened two days late 

does not seem to have had any The inside 
important effect stand a 


year as compared 


represented 


The order books of many manu 2. ae 
facturers of radio and television ' 
receivers are now full and there 
a busy year ahead for the 
ndustryv in meeting the demand 


250,000 sq. ft. of stands al 
Olympia Engineering Exhibition 


The 1955 Engi Marine with man 
Welding ind | 
Exhibition ned at it presents 1 
Oivmy ind wall atest deve 


1s can engineering sb 
Ever Ready stand at the Radio tured e firn itteri - wees COl0S3sa Well repre 
r Life’ slogan and a number of th Ready range of product ‘Ww? rf Corre are the 


sfand 


Trades realise the wor 


journals > \ 

< row t world enginecring 
BEVAN TO TALh ON TV TO ¥Vn" bracing publishing Ci 
, , y — y hov nd ‘ cover 3 ufi Publicat 
YOUNG NEWS! ‘\PERMEN ) wre fect Ltd, are amor 
For the first time since the conference will be : 
mation of the Young News Friday night with 


opened 
i dinn T 
t which the delegates 
guests of the Home 
ounties News 


ors’ Federation 


papermen’s Association, 
innual conference is to be 
the South Coast. It i c out n ¢ 
Id this year at Brighton, from Dp 


Friday, September 30 to Sunday r y afternoon a golf 


} 
October 2? 


for the Sir Eric 

will be played off 

ning delegates will 

Show at the Pie: 

yn Worthing. as guests of 
thing & Shoreham Herald 


Among the speakers will be 
R. A. Bevan, chairman of S. H 
Benson Ltd., who will talk of 
The advent of commercial TV 
nd its effect on appropriations.” 
Other speakers will be Cecil G t f Temple Press 
Williams (News Chronicle) ot ron oget 
The problems of a circulation Work begins alt 


inager to-day” : I Cav 


Worthing Herald) on “News East Kilbride 


number of their 


paper design ind } M. Clay 
son (Birmingham Post & Ma Work | hegun on the 
Ltd.) on “The Written Word.” ) new factor at 
There will also be an “Any bride, near Glasgow 
Questions” session, at which a he idio Times and othe 
panel of senior members of the p ations are t he 
Newspaper Society and the con- ( t is hoped productior 
ference speakers will answer ave started by May 
questions put by delegates. car 


First meeting of new screen ad body 


First general meeting of the of advertising films and exhi 

newly - formed International bition facilities. 

Screen Publicity Association Membership of the Association 

will be held in London next is confined to one leading 

week. Delegates from the six organisation in each participa- 

’ ; ting country. 

founder-countries will attend. The founder countries are 
At — ae wise eed will _ Belgium (through Belgique 

elected, an applications for Ciné , icité ‘anad: ° , , 7 A 

membership will be considered. Mh, Rewk eg Pa IPAS 1 CHANGED 
Aims of the Association are to of her : 


, , : Canada’ Ltd.), France I} c : Septen 
improve international  stan- (Publicité Jean Mineur), Great t , 


dards of screen and TV pub- Britain (J. Arthur Rank Screen r usly y e IPA, |} 

licity, and to provide up-to- Services Ltd.). Holland f f { | heste ; vy demand fo 
date research figures and (Cefima-Film), and Switzer- el, I t nar , 1 aucier f 700 is 
opportunities for the exchange land (Central-Film), ver expected 
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IPR MEETINGS 


‘Future of sound 
broadcasting 


Derek Russell, acting head of 
publicity at the BBC, will speak 
on “The Future of Sound B 
casting,” at a luncheon mec 
of the Institute of Public R 
tions at the Criterion Res! 
next Wednesday 

In the chair will be |! 
Hornsby, the IPR presiden! 

On the mext day, a 


IPR members will visit the R 
Horticultural Society ¢ 
Wisley Surrey Ihe | 


party will be officia 


7 ~ 


by Ff A. Secrett and B B raph 

C. V. L, Lycett, the secre hairman of the directors of West Suffolk Newspa; P Winfrey 

the Societ lea wv ht), received the Lord Lieutenant of Suffolk radbroke, 

vided at the Gardens n he opened the centenary exhibition of the “Bu In the 

Later in the month kerounmd (left to right) D. R. Thon m (ger W. A 
mp 


day September 2/7, | Appel (editor) 
( ( Powell will s 
Public Relations, and 
ment” to an evening stud 
of the Institute, at Mar 
House, Hil! St.. W.! I 


show celebrates 


he Bury Free Press, a weekly 

shed by West Suffolk News- 

ing start c 9.20 p.m s Ltd., celebrated its 100th 
Commander Powe iday last Friday 


consultant and advise 
mentary affairs to a 


mmemorations include a 


nary e bition at the Old 
trade associations ar ary exh 
yo n Hall, Bury St. Edmunds, 
6 . ’ ) Was opened on Friday by 
Drink More Mi Lord Lieutenant of Suffolk, 
drive pay e oti Earl of Stradbroke 
Dublin’s “Drink M exhibition has been de 


! 


campaign, using If 1 to tell of the part played 
on David Alien and he paper in the formation of 
Subsidiary sites and history of the county during 
buses, has prov | past 100 years Representa 
a Dublin District M of every branch of public 


n the county accepted inv: 


spokesman. An ecxt : 
ns to attend The exhibition 


campaign is now 


sidered ' ypen to the public until 
When the Milk B terday (Thursday) 
founded in 1937 cons At the opening the Earl of 


its area was r radbroke said that when think 


14 million gallons a f the vast circulations of the 
year the figure w itional press people were in 
23,500,000 gallor Tt ed to overlook the importance 
More Milk’ campa f local papers—‘but they are a 
handled by O'Keetfes A big factor in the life of the 
ing Service, Dublin ntryside.” 


All space booked for first six 
issues of new monthly 


The first issue of the Practica which are advertisement pages 
Householder, the new “do-it ' ind include 104 display adver 
self’ magazine in the Newnes _tisers Official print order is 
“Practical” series, was {| hed 100,000 copies 
yesterday (Thursday). The issue The advertisement manager of 
is dated October the Practical Householder is 


Stuart Mander, advertisement R. D. Young, who is also adver 
director of George Newnes, says tisement manager of the other 
that all advertisement space in publications in the Newnes’ 
this and five subsequent issues Practical” group 
was fully booked within a few 
days of the launching announce 


ind Mrs. Winfre 


paper's centenary 


The pape lishing a 
special 36-5 n called 
Centur 5 y iialr old 
photograp! i lote of 

ere t Suff 


‘Uses an buses 


of ady« ing’ 


Abuses wi ccasion 
ally in tl ndustry 
are «dealt ndustry 
itself—and t public, 
J. Winford lager of 
A C. Wick ventry 
id Cov ecently 

He spok 1 “The 
Uses and A tising.” 
There we art of 
dv sing ey were 


Discipl ndustry 
dealt with tn ade 
claims The 
ndus alw legisla 

nm iga ns! dv >rtis 

} fac 1 it 

Housewife -akes 
PR honours 

A Dublir > Mrs 
Frances Collins . among the 
six students t urs with 
the first § dipi Xamuination 
of the Public R Institute 
ft I e and 


Seventy-six students sat for the 


examination Passes were 
ybtained by SO. MV ns was 
the only womar g the six 


ment 

“The demand for advertisement 
space has been so great that 
special arrangements have been 


ADVERTIS 


Saturday, September 10 


made to include a limited number YOUN PRINTERS INFERENCE pens 
of additional pages commencing Queen's College, Oxford 
with the December issuc.” he Monday. September 12. 
savs ‘ Pac Kain EXHIBITION opens 


: P 44 Belgrave Square, S.W.1 
A folder containing a copy of Tessie, September 13. 
Pe 


the first issue is being scat to PsPa eenetien ~ 
advertisers and agents throughout Shoe Hotel, Tottenham Court Road 
the country Wl. 630 pm 

First issue has 80 pages. %6 of — 


ING DIARY 


Wednesday, September 14 


ting Crit , Rest 
P jilly, Wi. 124 m 
Thursday. September 15 
rR visit to t RHS Gardens 
“ Ss . 
ra F tl f ; ng 
( r Hill Ge 
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Oxford 


More PR meetings 
this season 


The recently published winter 
programme of the Advertising Club 
of Oxford includes new activ 
introducing more audience partic! 
tion and public relations mectings 

This year's programme start 
Wednesday with the opening address 
on “The Changing Face of Distri 
bution” by Dr. Edward L. Lioyd 
vice chairman and managing direc 
tor of the A. C. Nielsen Co., Lid 

Among advertising people who wil! 
speak this season are R. A. Bishop 
general publicity manager, British 
Motor Corporation I Groon 
Vauxhall Motors Ltd.; T. M. Smith 
marketing director, Alfred Bird & 
Sor Ltd.; John Cuff. managing 
director, Lambe & Robinson Ltd 
und Mrs Peta Welch deputy 
managing director, Cyclax Ltd 


Northamptonshire 
AA officials visit 


new affiliates 


The Northamptonshire Publicity 
Clut recently ffiliated to the 
Advertising Association, was visited 
on Monday ev ng .by the AA 
| E. Room, and 
i l secretary 
William Metson Mr. Room gave 
1 talk on “The AA, what it is, and 
why,’ and Mr. Metson spoke on the 
club movement, and outlined the 
services it can render to education 

In the chair was W. Cowper 
Barrons, of Provincial Newspapers 
Ltd., the club's president 


Bournemouth 


Members see Gas 


Board film 


At the September luncheon meet 
ing of the Publicity Club of Bourne- 
mouth, members and friends were 
shown the film “Family Album” by 
the Southern Gas Board Film Unit 
It was introduced by club member 
E V Quickender who is the 
Southern Gas Board group sales 
manager 


Cricket 


Royds win 


On Saturday. G. S. Rovds Lid 
cricket eleven beat D. Mullett’s 
Fleet Strect XI by « ght wickets at 
UCS Old Boys’ Ground, Osterley 
Royds dismissed their opponents 
for 114 (Beddows 2 not out 
Shrimpton five for 36. Darewski 
four for 65) and scored 115 for the 
loss of only two wickets. (Darewski 
56, Cadman 42 not out, Mullett two 
for 35) 


Benson lose 


match at Woodside Park recently 
DTV’s XI ultimat 

For Benson's, Cameron ed 
irst and was last out, and scored 
a useful 42, and for DTV, Gernat 
took seven wickets for 25 l 


evening followed the match 


ely won by 
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Commercial TV ready in Manchester by 


May, say Granada . Lyons show TV 


TRAINING IN LONDON FOR TECHNICAL ae ads, programmes 
STAFF: FEBRUARY SHOW TESTS y : A preview of commercial tele 
. es “ar t f ogramme d Lyons’ 
Commercial television transmissions are due to start from caeeeisiels was given tle och 
Manchester by May | next year. - by J. Lyons & Co., Ltd. is 
I ror director of light entertain for Granada Theatres Ltd., ow awl I e * as e 
innounced this in Manchester last He said that while the Trocadero Restaurant 
company would be ready to start in h or April, much depended =F) 


; bury Avenue 
on when the new transmitting mast Winter Hill, near Chorley. Among the pr 
was completed . 


Fi in the Lyons’ spots wer 
ABC to acce t ndations are being laid for : _— ye ten. Suafresh. ( no te 
p ompany’s studios in Quay : and Dunkies 
2 . Manchester, and they ; 
live spots ‘ d be ready for occupation ’ ; : New product 
e end of the year. It will : Commercials vr 
Associated Broadcasting t take a month to install doughnuts, one 
Co., Ltd. are to make limited — at 
facilities available for live in hr ee ' : odne weekly = on 
commercials on TV. They i) see British TV eikelt ia tex deal Pn, a 7 p.m. and 
will be available from Satur- . a ; e rsin one of | Dunkies have o 
day, September 24. Pre- on Tuesday this week trans- +} mumnes he opening some time no weight 
viously, all clients have been tted in US on a coast-to- g mn for Brown ing has been « 
, informed that only commer- ast network a five-minute nil facturers of But with the 
¢cials on film could be ature in “To-day” on the birth OrnrOUr e Brown & cial TV Ly 
* accepted. commercial TV in Great Ba adh dh. yo a combined pres 
ABC director Richard itain. Three typical British  "" ° Thole sof the London eve 
Meyer said at a press con- mmumercials were shown, all i a cea nflour in Spots 
‘ference on Monday evening which had been made by idir nd gravies Agents for Dur 
that insufficient studio facili- cote, Cone & Belding Ltd., in gents are \ gusson Ltd land Advertising 
ties and shortage of time had mdon. An estimated audience 


* handicapped th “ceptanc sight to ten million saw th e - ana als 

Sof tockbape tor ive ena me.  — — * NEWGALLUPCOMPANY OFFERS 

¢ mercials. 
“But hi anaged t Se Pee eee ee y ie ‘ VARS 

, ae arrangements for live yen _ pensar nth t > LIN Id I OR TV RESE. i kK d H 

* commercials, which will be {r. Pola predicted that by the The pre-testin, viewers and a “TV clinic” for solving sub 


avaliaite within certain fle of February they would scribers’ problen re among the services which will be offered b 


Harry Alan Towers said sad to try out shows a new company formed by Social Surveys Ltd. (the Gallup Poll 

“The fact that we are provid- le was in Manchester to look — organisation) ca! /Y Research (Gallup Poll) Led. 
) ing live commercials is an act for technical staff, and said that [ tigate par- first few mont! 
‘of faith on our part in the he wanted as many people from sy ur by sub neither the magr 

future of commercial TV.” the north as possible for the new cri! ial tabula- ence figures nor th 
+A facility charge of £50 studios They would be given tor nd h impact or activator 
* would, added Mr. Towers, training at a school to be set up he Ga which are stable indices. In 
) include half an hour's camera in London. t iring the rest of the year s! 
¢ rehearsal. Programmes from the new remainder and will = establish general ‘ 

‘ One of the advertising ‘ on have not been decided in ve in f the begin- techniques and to gain experience 
} agency executives present, deta It is expected, however g of l¥ in the efficient applicaty of 
* Ronald Barton (John Haddon that there will be a daily pro A me i uring the research to the new problems. We 
*& Co., Ltd.) said: “This is a gramme controlled by a ffect ommercial see no sense in providing a vast 
4 good move.” Northerner, and a comedy pr sf f pre-test array of figures whict wil 
a gramme with a Lancashire lead audier f samples in already be out of date 

trates the 


TO en8 e — I , st sensitive Ti t d e fi 
US critics impressed by British = «© ! ; davelop- est drive jor 
- nent f { { after tech 
TV sellin that networks were now planning ti t yuich and accu fruil mice 
. 4 more of their own programmes rat ff 1 commercial ; J 
Enelish and American television This move from direct and svst sud > rating of To gain information on how 
irnalists and advertising men ympliete sponsorship of pro ommer |, of measur the sale of Australian pineapple 
l 1is week at a grammes was an indication, he ne true { ollection in juice can be increased in the UK 
F. C. Prit | 1, that in the end British i ommercials the Australian Trade Publicity 
artners Ltd. for and American commercial TV and f leter he point of Department is conducting a test 
can television mught not be so different after all {j } ind codified campaign in Bristol They are 
1s who are > general impression of the nor t for index- testing the likelihood of increased 
country ta study the visiting Americans was that » and f 2 descriptions of over-the-counter sales; the value 
ions for commercial sritish television was going to be commercial spot of a direct approach to hotels, 
very successful Many expressed . restaurants, guest houses and can 
over the dinner was se at the forceful selling Advances claimed teens; and "is part advertising 
Baron Wilmot. and ‘nm in some of our commercials ng tha Jevelopment can play in a sales drive 
} on research One of the main features of the 


PROFIT Up it has bu if f the experience campaign has been a pineapple 


s Gallup, the quiz which was run in conjunc 

ind account ymnar that it has made tion with the Bristol Evening Post 

ng Post Ltd listinctive advat n existing for prizes of £50, £25 and £10 

© vear e1 nd has also The promotion is being handled 

Beeler ig eer Hes velone c ne by Greenlys Ltd, F. J. Lyons 

was £131,582 Regarding the immediate future _Ltd., and Richard Lonsdale-Hands 
year states: “The novelty of the Associates Ltd 


1 incr 
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Happy Home 


show manager 


( hasios Fothergill, former motor 
espondent of the New 

nicle, has taken a partnershiy 
Howard S. Cotton Ltd.. indu 


publicity consultants 
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He will maintain a close relatior 
Associated Newspapers | with the motoring world ( 4. Jack J. L. Vosper Miss B. M. Pearce 
sre promotir 4 new seri f D 1 he has been a journalist fo 
Mel Harry Home kaha , a a Sl Fleetwood Pritchard 
appointed : ‘ ; . ricksor 
H H. E. G. Harvey, for the past fou: Ad I pointed Pa 
the publicity manager and PRO notior on American tour 
odo, Lt will shortly becor R : 
t e * d., will shortly . recast Pritchard, chairman of 
il manager, and deputy ickson >ritchard, Wood & Partners 
hief American executiv d. and : . 
I 4 f Tuesday fo 
vly-formed British sundsidi rt ng ; at D n 
Webster-Chicago ( orpo G 4 ! Washing ng 
we ie a ae * * . Philadely ork, Bostor 
pn : ne ! j t 1 ron 
He w j i f Robert Ayre ) d "ES ; id pas - 
publicity adv n f ( | Ra rv if t riv in nmerc 
" ic relations ways. M ‘ “ i. 
‘ee Mainly Personal, page 44) * , 
. 4 f , , ' Peter McBarnet--ior two 
‘ j : by + if years an account executive 
’ th rowne Ltd.. where 
; ‘Dp — ; ths—ap “ Ir. B. Brow Lt here 
Ltd. in 1914 and has ’ Cl \ educ ation , , . pees “we handied a number of accounts 
onaneed on Daily Ma 4 . “ . - Feng : 1as joined Foote, Cone & Belding 
since 1920 ) offieer named M Lid. as an account executive 
. * ‘ - . Newnes * . * 
" R » Colman, Prentis & Varley \ dr . 7 
Scott surmet Fin ; jvave appointed C. A. Jackson, x . “4 Ann Jacob, | for two years w 
have changed 7 . ' senior group executive of CPV, ;- a the PR depar t S : ( Pe 
Sten 10 Cae ‘who is responsible for several A . 7 cock Ltd. has joined the PR grou; 
issociate direc national accounts, as education ! of Foote, Cone & Belding Ltd. as 
, executive C Lu ificer for all staff on the execu * * * PR a nt execulive 
s| appointr nt i A. G i tive side. Mr. Jackson will work Dr. Herta Heri dit 7 * * 
who joined the in co-operation with the educa- f cksor Peter Colbourne has resigned a 
5 year on his palletes ; ion officer of the Institute of Ady + | offic associat director of ( hadwick 
where he was s ) Vractitioners in Advertising. ; | Afi late 164 
a Grant Advertising 1td . + CPY state that it is now their ES¢ rN AR week * * * 
‘| * " ‘policy that all new members of Ger ne of 
| B. J. Simon h ‘the staff will be expected to take Met fice J. L. Vosper has been appointec 
] Singleton Ltd a tect! $ the full course of IPA examina } wi wher director of tu | K branch of tt 
j writ H nm | ) tions. Members of the staff who wi th International Wool Sec at. M 
advertising in the put ¢have not yet passed these exam fark \ r has been engaged in ive 
group of Glaxo Lab ‘ inations are being encouraged to R h S ‘v tising and press relations since 1928 
is a copywriter nd ’ » sO, He jomed th IWS from Vick 
the advertising dcy I 4 Armstrong Ltd where he was pub 
Products Ltd. in - cuy manager 
nT « F3 . : Claud Morris, chairman of th ¥ * : “s 
1 John Barton, who ! Wales V vice Swanse The marnage of Miss Margaret 
xeculive of ft : s th James Coltart, Yately to John open | took plac 
past 14 mont : g d ) of I Hi imity Church, Cookhan 
A the Vox fl ni ; and Edinburgh Ever ntly Th brid who we 
4 Mr. Ba P ) has igi j knowr t ivertising cme $s a 
as ha Cif , } board of his comg nting The Ske wa 
sting a umd . 1 " 1S uted nded by Miss Jane Senbey, 
me ' ) with Mr. M Woman's fashion staff. The brid 
“ 7 ‘ ne Daily M gro director of Nathan & 
The D Navig ( bu South W Son rical econ "= $ we 
formed publi } 1 Mr. ¢ t ception was held a outh ng 
* which will be controlled Howard . b d of ) Sou Georgian Hous« Maident d 
C apes. I new depar 4 I lescribed as a which a lent by Mrs. K. ‘ — 
hand I pec ’ friendly a Belt, PRO with Greenwooc dver 
dy ng and p tising Lid nd amongst the 8 
; la ’ Mr. Capes t * * * guests were Haig Gudenian, 
ing witt r pudiicity | British Jute Trade Fed Odham's Press Ltd ind Mrs. 
Decca for some time have appointed R. D. Mar ae, leet r and ae a 
. * * shall PRO. He ha t oO f of th nidegroon a. . 
- licity offic f rt Baker Adprint Ltd ind Mrs. Wells; 
j Miss Barbara M. Pearce, p 15 are + - . Flicabeth Teaco. Dianel aie 
4 been with Cavendish Put tv Ss Farmet ‘ ~ - br a 
Ltd. for 1S v j t s Mr._M i Br ( Buchanan, Grantha f Reading 
ol d yee 1 of d " ; work of th Derrick Wynne, ‘ m nd Mrs. Buchanan ; pe 3. Hf. 
¢ ‘lected to tl oard of ¢ . , cree 
{ . 1 by t oO n } Stanl . Smith N P ‘ I Berry Barron. Orange, Il ed wspaf 
She will be the direct I tanley W - ® rh oe Ltd a Sion Gena. 
medi vftic 1 Dund ’ 
aia 
oO 
; The Coventey OO | COVER THRIVING COVENTRY 
q P ? 
F . Evenings Telearaph with ‘*The Coventry Evening Telegraph 
: ie AGG. ty t 


ABC Net Sales 


Jany. to June, 1955 * 100,276 


London Office: 80, FLEET STREET, EC 4 


— a 
eC g Po " 
= a> —" fl 
: News About | 2 Me mm 
——— —— SSSavadLDEP"E ‘ . =): HY 
7 , < , - 
a > J . a 
; 7 A e = d y z ' 
es oa 4 x ¥ 1¢ 3 > * wy 
A 
i 
ae 
Age 
ae 
os 
5. 
rye: 
) ~ 
oe 
oa 
| ‘Qa d F 
, oe —— —s BP ss = 
Bi 


SEPTEMBER 9, 1955 9 ADVERTISER'S WEEKLY 


That was the one ... 
they advertised 


a A tae Oe BaP ety 


She saw it in the paper on the way to work and promised 


herself to go shopp in her lunch hour. 


Like more than 4,750,000 other people she reads the 

Daily Mirror every day. Between them this vast famil\ 

of readers buy a very large percentage of Britain's 

luxury products. For example, according to the 

1.1.P.A. survey, 39°, of all adults with a TV set. 

27°, of all motorists and 25°, of those with a 

refrigerator read the Daily Mirror. These 

impressive percentages are reflected throughout 
the entire range of high priced articles. They 

prove once again that today the mass market : DAI LY M | RROR 
covers all but a very small number of products, 

and that the Daily Mirror is the world’s 

greatest mass market medium, 


bigvvest daily 


sale on earth 
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ADVERTISER'S WEEKI 


Tom Warren (right) is 
with a television set and 
case for his wife by Harris * 


Retires afte: 
AT years will 
Odhams Pri 


Tom Warren, who ha 
with Odhams Press Ltd. f 
47 years, retired from hi 
as office manager to the 
ment department last Fr 

He joined Odhams 
1908 and was a men 
staff of the advertiser 
ment from its ince; 
central control of the 
advertisement cops 
zine makeup ha 
personal concern 

Mr. Warren had 
special presentatior 
directors of Odhams 
was a second ceremor 
in the office of ad 
director Harris Kan 
Kamlish, on behalf of 
ment and many ott 
wishers, presented Mr: 
with a television set and 
case for Mrs. Warren 

“For nearly ‘S50 yea 
Warren has been an 
confidant, first to the lat 
Emanuel and then t 
said Mr. Kamlish H 
always been there to eg 
advice and to ease the d 
experienced in an exacting 

Mr Warren is succe } 
E. W. Seaman, who joine 
advertisement staff in 192 
was recently made assistant 
manager 


Talk to Rotarian- 


As part of the Adv: 
Association's PR drive for ad 
tising, the AA's assistant gene 
secretary, William Metsor 
Wednesday visited the St 
Rotary Club, where he spoke . 
the place of advertising 
modern society 


Ot at 


Duke of Edinburgh invited 
to ISMA conference 


ihe Duke of Edinburgh, the ISMA patron, has been invited to 
istt the Incorporated Sales Managers’ Association one-day conference 


> invitation to the Duke has 
extended by the Associa 
president Lord Luke 
A has been told that the 
would be interested to see 
rketing demonstration and 
tend the conference for this 
se if his other engagements 
day im question make it 
e 
speakers, and the subjects 
hich they will speak are 
Baldwin, sales manager of 
hampion Sparking Plug C: 
on the “Plan for an ever 
ing share of an_ ever 
ising market”; A. C. Haze 
ng director of MHurseal 
on “Problems of a sma! 
any breaking into a vast 
etitive market”; J. C. Y 
hton, car and truck sales 
ger of the export division of 


Annual dinner 


i ISMA annual dinner is once 

ain to be held in London on 

» evening before the one-day 

ynference. It will be held at 

laridge’s Hotel on Tuesday, 

tober 25. Tickets are £2 15s. 

ch for members and for 
vembers’ guests. 


Ford Motor Co., Ltd, on 
w to sell without fixed prices 
discounts” ; and a marketing 
itive of Horlicks Ltd. on 
sales are lost; how sales 
ade.” 
1¢ conference will be opened 
30 a.m. by the ISMA chair 
Cyril Derry, and will be 
d at 4.30 p.m. The order in 
h sessions will be taken is 
et known 
for the conference will be 
uineas. Until Friday, Sep 
r 30, bookings will only be 
ted from and for members 
feature of the conference 
be the showing of a new 
anship film entitled “We 
Sell.” The film has been 
ed by Vauxhall Motors 
for use in their dealer execu 
raining programme. It runs 
minutes and will be given 
st public exhibition 


Bin contract 


Wigan Town Council has cx 
ded its ‘contract for litter-bin 
using with White and Carter 


; 


I for another three years 


nine influenti 


AARGE 


at the Dorchester Hotel, on Wednesday, October 26. 


CPV mergerin US 


A merger has been announced 
in the United States between 
Coiman, Prentis and Varle a 
of New York and the New York 
advertising and public relations 
concern, Gaynor & Com 
Inc 

‘This merger, which | 
together the world-wide organisa 
tion of CPV and the local facili 
tics and = specialised domesti 
experience of Gaynor & Com 
pany, makes a sire 
tion,” say CPV 


g comt a 


Paul Gaynor, president f 
Gavnor & Co., wi e the presi 
dent and chief exe ve officer of 
the new agency ch will be 
known as Gaynor nan Prentis 
& Varley Inc I vill 
become effective f l 


NEWS FROM FRANCE 


y 


Low figur: 


More statistics iblished 
on advertising ure in 
France as compar that in 
Western Germar Britain 
and the USA rev g other 
facts, that total | idvertis 
ng expenditure scarcely 
exceeded the a ent in 
Western Germar ear on 
press advertising 

A breakdowr French 
total shows that ent of 
£42 million wa press 
advertising i ) on on 
posters includins y dis 
play) £3.500.000 nd the 
same sum on the d £16 
m nonp s, etc 

The total of con 
pares with the hgures 
for Western G T print 
n" 1On (srea £280 
nN on) and £3, 200 

li 

* * . 

Three es in 
Frencl a nave 
heen r “wee ‘ 
vill rhe i) é 
! Honneur ger 
t; w ‘ or 
Pu . Ji f 
j 4 ve e ¢ j 
Vineur, filn 

x * 

The 69th ed f uair 

le la Presse—Gu 1 Pub 


SerpTemsaer 9, 1955 


The October!November issue of 
Vogue Pattern Book”—cover abo 
will be published next Wednesda, 
It will give advance information on 
a ommercial Th series alled 
Fashion in the Making claimed 
be the first dressmaking pro- 
gramme on any commercial T\ 
programme, say the publishers. The 
V ogue pattern ervice and the 
ther participants in the TV serie 
have -Operaied in a special sever 
page supplement The magazin 
also includes a two-page editoria 
feature designed to introduce the 
programme to readers 


By Our Paris Correspondent 


for French expenditure 


licité (France's equivalent of the 
{idvertiser's innual) has just 
been published This 1,400-page 
directory first appeared in 1880 
and with the exception of six 
years during the two world wars 
has been put out regularly ever 
since 

In an introduction to the 1955 
edition, which marks the direc 
tory’s 75th birthday, Charles 
Maillard, honorary president of 
the Fédération Francaise de 
Publicité, traces the history of the 
publication and concludes 

‘The press remains, and is 
likely to remain, advertising’s 
number one me The reason 
for this ts to found in th 
adage Verba volant cr 


ipta 
manent 
~ od = 

Marcel Galliot, who spent 15 
years researching for material fo 
his Doctor of Literature thesis 
entitled “The language of con 
temperary advertising” has pub- 
lished the fruits of his work in a 
150-page treatise “La Publicité a 
Travers les Ages Advertising 
through the ages), which traces in 


1 readable and interesting manner 
the history of advertising from 
Greek and Roman times to the 
present day Dr. Galliot’s book 
is published by Les Editions 
Hommes et Techniques 
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The industry wh 
no future, whethe 
or beer, fabrics— 


The film-mak« 
just as the archi 
providing enterta 
cinemagoers all 


Rank Organisatio: 


ahead constantly. 
drama, romance, 


must regularly 2: 
supply of good fil: 


Fourteen years 
was unknown. | 


does not look ahead has 
is producing battleships 
films. 

iust have a programme, 
t must have a plan. In 
nent for the millions of 
the world, the J. Arthur 
knows that it must look 
t must promise comedy, 
citement and novelty. It 

its customers a good 


de 


70 the Rank Organisation 
lay it is by far the largest 


unit in the British Film Industry, producing 
some twenty first-feature films a year, selling 


ADVERTISER'S WEEKLY 


a Seo eK if. 


them at hon 
internationa 


ind in the highly competitiv« 
arket. 

Wr oLS WITHIN WHEELS 
Today tl 


year’s tars 


plan ahead have their eyes on next 
ywwever big the programme, there | 
no protot ns. Each is a new creation 
On the st 


every s 


r every camera shot is planned and 
‘print. In the workshops, carpen 
scenic artists, electricians, 


ters, plast nters, 


metal wor engineers all make their 
to the 


going on into the complexities of 


special 
contributor i so cutting-rooms and 
laboratori 


distributior hibition. 


Today t ig is one of Britain’s most important 
The J. Arthur Rank Organ: 
it for 


and inf stries. 
sation is p! e providing finer entertainme! 
ver before. 


mor 


THE J. ARTHUR RANK ORGANISATION LIMITED 
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The Afrikaar 
free- n-easy in a Sarong 


BRITISH Ai) 
CHOSEN 


A tribute to tl 
Berlei’s Sarong advert 
country $ prov | 
(Pty.), Ltd., of Sou 4 
have the sole bi 


Sarong foundat 
country 
They had full 


American Sarong ad 
chose the Eng 
adaptation Tt 
lingual, the copy b 
English or Afrikaans 

Miss Edna Sh 
Berlci’s London offic 
“In a world wher 
much of American 
technique, it is gratif R 
that in this case British w 


Pack tokens «- 
theatre tickets 


As part of an advert 
paign to boost sales 
the area, J. W. Frenc 
Ltd.. a London firm 
merchants, are taking 
Palace Theatre, Man 
a week during the 1 
During the week the on “ 
see the twice-nightly va 
will be to present at the box 
a token from a 3 Ib 
flour 


A Palace 


Theatre 


states : “We have let the | 
to French's for the whole weck 


GOSPEL OAK WORKS, OAK VILLAGE, 
MANSFIELD ROAD, LONDON, N.W.S 
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‘Buy British’ drive for textiles 


approved by mills, unions 


BUT PUBLICITY MUST WAIT UNTIL 
LABELLING PROBLEMS ARE SOLVED 


First steps towards the launching of an intensive publicity 
campaign on a national scale for Lancashire-made textiles 
were taken at a joint meeting of representatives of manu- 
tacturers and workers in Manchester last Friday. 


Federation of Master 
1) Spinners, the Cotton 
s and Manufacturers 
\ ations, and the United 
Factory Workers’ Asso- 
representing the owners 
0 mills and 270,000 opera 
id delegates at the meeting 
rwards a spokesman said 
had been agreed that the 
v should engage in 
fied publicity for United 
m goods on a national 
As this was tied up, how 
with the identification of 
i campaign could not be 
d immediately 
first step it was decided 
meeting to set up a stand 
niniitee lo ce 
ind actions of the produ 
tions of the industry and 
operate wiih any other 


riate bodies in the work 


rdinate the 


"egislation reviewed 
ugh the Cotton Board, said 
%kesman, the industry was 
going into the question 
tutory legislation for the 
fication of goods with the 
of Trade Two ways were 
either to mark foreign 
which would have to be 
statutorily, or by an agree 
n the trade to mark its own 


was possible the trade might 
to adopt a general mark to 
y goods made in the United 
fom 

of the slogans which was 
ted for a “Buy Lancashir 
1” drive has been “If it's 
t's OK.” 

Lancashire firm is now 
ng a miniature Union Jack 

products with the words 
k you for buying goods 
Britain.” 


Diploma ceremony 


, ssful students in the final 
ition of the Advertising 
yn will be presented with 
diplomas by Norman 
president of the Associa 
the Bishop Partridge Hal! 
’ House, Westminster, 
» W.1. on Friday, October 28, at 


Peacock’s new 
associate 


The partnership of L. A. & 
A. Chapman, advertising 
agents of Halifax, is to become 
a limited company on Satur- 
day, October 1. 

It will continue to operate 
as before but the controlling 
interest has been bought by 
Carl Brunning. managing 
director of S. C. Peacock Ltd. 
and Chapman's Advertising 
Ltd. will operate sssociation 
with S. C. Peacock Ltd 

L. A. & A. Chapman are to 


-_-- 


continue in acti» varticipa 
tion in the busines 
Ads repe ited 
The 1955 ed second 
of § You f Rowse 
Muir Public p 
shed d ed 
La ca ! 
b k was i idow 
dis $D 
ind w ! 
ul yy a 
m 
i S ha 
wa ik e $ 
edit } these 
ady » fas 
the C g n 


‘4,000-a-year 
increase in 
sales’ claim 


What is believed to be a record 
Saies increase in the weekl\ 
newspaper field 1s claimed by the 
th Wales & Border Counties 
up. Between 1944, when 
the ABC net saic figure was 
64.780, and January-June, 1955 
108.848, the 
rease averaged 4,000 a year 
f 


number of papers has 


doubled during that period from 
i to eight, but tt is because 
me editions have been trans 
formed into separate newspapers 
In 1944 the Gr ip consisted of 
The Oswestry & Border Countic 
1 ri r Were iv Le r 
\f r re Expre and } 
Cymr A Shrewsbury edition of 
the Bor r ¢ an 1 r 
was changed oata d new 
paper. the Shrewsbury A r 
with its A edit flices a 
Shrewsbur d WI hurct d 


ts own commercial! staff 


20-page average 


Similarly, a separate newspape 
was formed with the Flintshire 
I r, Radnor Tin and i 
te the Wr } 1 r r & 
Star During ¢ § ea i€ 
averaged t 20-pages ad 
sheet, and 32-pages tat d, witt 
peak sizes of 60-pages tabloid 
Y Cymro), and 2¢ ig ad 
heet (Wr m Le ’ 

Ir rde cope with this 
increased capacit i ne j 
Y n-study scheme was ay ed 
tk ec ing . e tw 
ind a ha Cal ig and 

x tt ig c pe se 
c enced A a press 
has seen installed capa I 
printing up to 64 page toget 
with a hydraulic press 

The eight newspapers of the 
Group between them carry ar 
average of some 1,000 in ot 
classified advertisements eact 
week At intervals special sup 

ment wre 
topic 
farn 


POINT-OF-SALE 
DISPLAY AND SHOWCARDS 
FINE QUALITY SILK SCREEN PRINTING 
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| Influential 
“<& Readership at Home 


4 

7 and Abroad 

a 

E 

_ 

" Those in control of industries 

" : emplcying chemical processes 
1 look to “The Industrial Chemist”’ 


to prov'de them with up-to-date 

information about technological! 

develoyments in chemicals and 
; chemical engineering. “ The in- 
dustria! Chemist” is the best 
| medium for advertising plant 

and chemicals to the Home and 
Overses markets. 


7 OCHILL PRESS LIMITED 
32 JOT). STREET, WESTMINSTER, $.W.1 


Telepoone ¢ Whiteholt $233 (12 lnes) 


Industrial 
Chemist 


———— 
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ECONOMISTS IN 
BLINKERS 


Set an economist to catch an 


economist. Perhaps that wa 
the Advertising Associations 
thought when the Intelligenc 
Unit of the “Economist” wo 
asked to study some 
economic aspects of a 


ng. 

The results so far publishe! 
vide valuable shot and s!<' 
the publicity shock trov 
the business—the clubm: 
officials who will speak 
advertising. 

In the latest issue of the “) 
of the Advertising Assoc 
J. Campbell Fraser, a n 
of the “Economist” 
examines some of the th 
cal arguments against 
tising, He opens wit 
assertion that economist 
“have damned ady 
largely by ignoring it.” 


Brand challenge: 


The simple truth is 
economists do not voict 
advertising. Indeed, 

Fraser points out, most « 
argue that it reduces c\ 
tion. 

Commenting that there is 
thing in what they « 
explains : 

“Advertising is generally 
ated with branded goo. 
the sale of branded yg: 
advertising does restric! 
petition in the sense 
consumer, who prot 
samples a number of com 
brands initially, events 
decides to confine his purc'! 
to one. In that way the « 
sumer becomes ‘loya! 
branded product. Ht ix 
loyalty that the econom) 
likes because it reduc 
effectiveness of comp: 
through price changes ih 
loyal customer is always pr: 
pared to pay a little mor: 

These assertions are open | 
challenge. 


Quality guarantee 


As the Lancashire cotton men a: 
now finding, branding is essen 
tial to marketing. And. as th 
consumer knows, it is a guaran 
tee of quality. 

But it is certainly not limiting to 
competition. 

The great detergents, soap and 
cake-mix battles illustrate that 
As do the sales graphs of ever) 
one in competitive business. 


Talking Points 
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(,00d news for outdoor industry—the 


planners seem satisfied 


| there still a rough ride 


thead for the outdoor 
idvertusing industry? Or are 
the planners coming to terms 
“ the medium, which is a 
permanent aspect of British 


life whether they like it or 


is recently been difficult to 
the attitude of the Ministry 
yusing and Local Govern- 
and some poster and sign 
ave been nursing fears of 
controls to come 
ging from the tone of the 
of the Ministry for the 
sar period up to the end of 
there are no grounds for 
alarm. This is the first 
on for some time of official 
e, and the conclusion to be 
is that there is little cause 
mplaint with the results of 


ontrol of Advertisements 
itions. The Ministry seems 
itisfied. 

Report recalls that in 


st, 1951, local authorities 
advised to introduce the 
nge procedure gradually, 
-mphasis was placed on the 
tance of preliminary discus- 
with the advertisers 
This advice has been gener- 
followed,” says the Report 
comment on applications for 
s of Special Control points 
that the number of orders 
tted for approval has 
itly declined, “and it appears 
many authorities are satisfied, 
result of their experience of 
egulations, that the ordinary 
rol is adequate to meet their 


her points from the Report 
nteresting but not so en- 
ging. It is always depres- 
» read of restrictions. 
recent sample suggests that 
volume of applications for 
signs dealt with annually by 
authorities under the Con 
of Advertisements Regula- 
may have increased by 
70 per cent since 1950. Of 
‘tal of applications, about 
quarters relate to business 
the remaining quarter 
ling advertisement hoardings 
ill other advertisements 
e¢ volume of appeals has 
almost proportionately with 
‘lume of applications ; from 
iry 1, 1951, to December 31 
+, 5,024 appeals were decided, 


wor: 


MANCHESTER | 


of which 1,603 were allowed and 
3,421 dismissed; in addition, 772 


appeals were withdrawn, states 
the Report 
“Where the local planning 


authority are not satisfied that the 
normal procedure is adequate to 
deal with the circumstances of 
their area or any part of it, they 
may apply for the area concerned 
to be defined as an area of special 
control In these areas stricter 
control is applied. 

“Since the end of 1950, special 
control has been approved for 
ilmost the whole of the counties 
of Cambridge, Cornwall, Hert 
ford, Isle of Wight. Montgomery 
and Westmorland ; for parts of 
the counties of Glamorgan, 


Gloucester, Lanca ¢, Norfolk, 

Somerset and the North Riding 

of Yorkshire, and irts of the 

cities of Durham Leeds.” 

1984 

Ces life with ters and 
electric sign ry dull 

Russia provides t ple. 

In the Daily M s week, 
Jeffrey Blyth ¢c ed on 
Soviet cities: “Th sombre 
buildings all oppr a. 

And he added be the 
absence of adve Ss may 
have deprived the if their 
sparkle. The on! ghts in 
Moscow advise Your 
Money in Nat ivings,” 


‘Dial 01 for the Fire Brigade,’ 
and ‘Eat More Margarine.’ 

“It was Orwell's ‘1984’ come to 
life.” 


MEMO TO COPYTASTER 
OW’S this for copy? It 
comes from the Saturday 

Evening Post, where it appeared 
beneath an illustration of a 
narrow-eyed Indian playing 
gooseberry on a young (dame’s 
head on male shoulder) couple : 

“When she pets the pelt on 

your pate does your hair wear 
an air of freshness . a just- 
barbered air that says that your 
scalp is clean; that your hair is 
clear of the shoulder snow gals 
diagnose as dandruff ? 

“Or are you a grease poll who 
changes his oil only when it’s ripe 
with rancidity and alive with 
dandruff ?” 


CREDENTIALS 


HAT credentials should be 
given in readership 
reports put out by newspapers ? 
The agents say: Size and 
method of sample; question 
naire ; questioning method; date 
of field-work ; details of weight- 
ing; and identity of researchers 
And the Newspaper Society 
comments: “Very few media 
research reports contain all this 
information. Some contain little 
or none of it. Others state that 
the information is available on 
request, but that is not an 
adequate substitute for including 
it in the published report.” 


TO-MO. ROWS TOPICS 


@ Magazine selling -hilling 
and “appealing intelli- 
gentsia” is projc publi- 
cation this wint: 

@A new busine yn the 
Fairchild (An rcks will 
cover the cay s field. 
Prediction is tt | have 
international! 

@® Most marked d: pment in 
press advertising ear will 
be the developme: the use 
of colour in all media 

® Tobacconists g local 
press advertising alt the 
drift of cust “sid 
line rela censees 


and hairdres 


Makers of wool and syn 
thetic fibre cloths il spend 
more on advertising to meet 


the challenge of the “Buy 
Lancashire” campaign. Al- 
though the cotton campaign is 
aimed at repelling foreign com- 
petition, it is expected to have 
effect on the sales of other 
British fabrics. 


@Several big advertisers are 
planning multi-page spaces in 
magazines next year. 


A big impact on the tinned 
fish market may be expected if 
plans are finalised for a joint 
American-Japanese “eat more 
tuna” campaign. World-wide 
publicity is planned. 


@ New pack for champagne or 
the market soon will include 
white bottle with no bulge in 
the bottom 
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—and it’s exclusive to BIA! 


BIA offers you a unique mailing service of unrivalled accuracy. 
This new development is m possible by the co-operation 
of The Medical Directory pub! -hers, J. & A. Churchill Ltd. 
They have agreed to give B!\ exclusive rights to their 
Medical Directory Correction Service—-a most valuable 
source of information on the cc nstant changes in the medical ui details to 
profession. Addresses include up to date information on all 
changes of titles, qualifications and decorations 
Terms for addressing and handling are most reasonable, BRITi SH and 
but for organisations maintaiiuing their own lists, BIA would 
be pleased to pass on the correction service on a 


| 
| 
| 
| 
| 
| 
subscription basis. INT ERNATIONAL 7 
| 
| 
| 
| 


eee? 


elephone for 


HOSPITALS, DENTISTS and CHEMISTS can also be 
addressed by BIA’s fully mechanised Medical Division with 
the same unparalleled degree of accuracy ADDR ‘ S S I N G LI MIT E D 
BIA also maintains a WORLD WIDE plated addressing service 
All BIA overseas medical lists are on plates, so that envelopes 
can be machine addressed at an amazing rate — cutting the 
servicing time by many days. On the spot agents send regular 
reports so that plates can be altered instantly, giving BIA the 
highest accuracy while their charges remain the lowest. 


BIA House, Dept. B, Chalton Street, 
London, N.W.1. Telephone: EUSton 5262 
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( "AN acase be made out for an annual budget for point-of-sale display just as 


for press advertising ? 


hedevilled the industry for many years. 


This is a vexed question which has irritated and 
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Wanted—an annual budget for 
point-of-sale advertising 


ITYHE latest available | I 
shows that during eva 

sum of £21,800,000 w : 

on point-of-sale displa 

ancillary activities 

tions, window and 

display, and catalogue 

samples, etc accou! 

another £51,650,000, 1 

a total which is alm 

quarters of the total 

on press space during 

period. rr 
Yet contrast the t 

attention, planning a 

that go to the making 

campaigns with the 

casual, come-a-day go 

tude adopted in re! 

other media 


i 
i 


purpose here 1s 
ite the merits of 
Each is distinct 
particular function 
gh one might venture to 
iase Longfellow and say 
each is indeed useless 
it the other. Even if the 
it spent on point-of-sale 
is low as it was in 1948, 
it was running at the by no 
disrespectful sum _ of 
1.000, I think the present 
is need reorganising 
it appears to have been 
*ked both by advertising 
es and clients ts that if a 
company is told before- 
ust what the annual budget 
ely to be then it can go 


not to 
either 
and has its 


and do some shopping 
I mean shopping 


Where the hops 


come from. 


The County Paper of Kent 


HEAD OFFICE - - 
LONDON - 


MAIDSTONE 
0 FLEET STREET 


By LEON GOODMAN, 


managing director of Leon Goodman Displays Ltd. 


There are, for example, times 
when better prices can be 
obtained for board. If the 
display company can place 
forward orders then the client 
benefits. If on the other hand 
the client decides at the last 
moment that he wants to do a 
special point-of-sale operation 
in a few days’ time, then he 
has to accept the prices ruling 
at that time. It can mean quite 
a difference to him. 


Yet it is not funda- 
mentals like buying t the client 
loses. It is in the v problem 
of time and thinh Nobodys 
but a fool wou est that 
rush jobs cost tl as one 
planned over a pe f course 
not. And the ext have to 
be paid for rent 

l have just ed the 
overtime book yn pany 
and find that he past 
three months was 
worked every most 
weeks the per was as 
high as 30 / l below 

20 Time every 

business 

Planning the assienments 

Happily, the being 
appreciated it rs. We 
have assignment me of 
the big = nat rtisers 
spread over 12 m« We know 
just what they ar o need, 
and when they » We 
can plan for the W n also 
carry out a specia vy for 
them—yjust as we pleted 
one for a natior trozen food 
manufacturer 

We were able to tell him, 
among other things. where his 
material was being used, where 


in the shops and stores refrig- 
erators carrying his material 
were situated and what propor- 


tion of the total display 
material used was his. For a 
radio manufacturer we were 


able to discover exactly what 
the dealer wanted, what types 
of display he would use and 
would not use, thus saving him 
a lot of money and a lot of 
disappointment. 


Most of the “research” in the 
field of point-of-sale dij play is 
done DY the saiesmen of the 
manufacturers Tt are not 
only unqualified to do this sort 
of work: they are more inter 


ested in getting orders and gladly 
dump as much display material 
as they can get rid of whether it 
is going to be used adequately or 
at all 

As the producers of the point- 
of-sale material, we have time to 
think out brand new ideas, test 
them out in our workshops and 
time to retest them if our original 
thinking does not work out. The 
beneficiary is, of course, the 
client 


Question of time 


He is not worried whether we 
will be able to deliver on time 

He is not worried about the 
extra costs which in many cases 
throws the whole economic apple- 
cart on its axle 

The present unhappy situation 
is a hangover from prewar days 
Then, with bulging newspapers, 
nobody paid much attention to 
point-of-sale for the separate art 
and medium that it assuredly is 
It is common knowledge that the 
bulk of such work consisted of a 
printer buying a drawing from an 
artist who needed a quick fiver 
and then pasting the name of a 
branded product on it If the 
first client was in that way not 
satisfied, it was then stripped and 
another name pasted over—and 
so on until someone accepted it 

My many and good friends in 
the advertising agency world will 
not mind, I trust, if I say that 
they have done very little to im 
prove the situation. Indeed some 
agencies have done quite a bit to 
perpetuate it 


Medium is growing , 


Admittedly, point-of-sale is 
troublesome, and requires a great 
deal more physical attention. Is 
that the reason why so many 
agencies take such a lukewarm 
interest in point-of-sale? This 
medium is growing; more and 
more manufacturers are taking it 
up Commercial television ts 
going to give it the biggest jab in 
the arm it has ever had 

I am not advocating that point- 
of-sale should be controlled by 
agencies. A few are equipped to 
deal with it, but it is a specialised 
study which requires specialist 
treatment. Nor am I advocating 
that the display company, the 


@ Continued on page 18 
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TALKS BUSINESS 
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e8 as well as in their 
lers everywhere kn 
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beauti 


tion and larger 
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LIFE EN ESPANOI 
LIFE INTERNATIONAL erage net paid cil 


in 1 cx 


hi sch age terres a utside the Fe EN ESPANOL — average net paid circulati 
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NOT QUITE LLKE THIS. «6 


We don’t wish to overplay the “happy band of 
brothers” angle. Sometimes, uncomplimentary re- 
marks are heard in the machine-room, and once, 
raised voices were heard in the directors’ room! 
But we are certain of this: a happy atmosphere 
does make for good work and you'll find a helpful 
spirit of co-operation at Charles & Read which 
contributes in no small way to our reputation as 
the finest photolithographers in London. 


CHARLES & READ Ltd 


PHOTO - LITHO OFFSET 6 

27, Chancery Lane } 
London, W.C.2 

\ 


Telephone: Holborn 2882 


FOLDING BOX CARTONS 


Specialist factory at 
Harlow 


Essex. 


cFw i 
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Public Relations 


Toffee trade personality 


sends up 


TIYHE famous mascot of 

Edward Sharp & Sons 
Ltd., “Sir Kreemy Knut, 
recently complete: 
tour of Southend 


has 
personal 
d district 


He called or 100 n 
fectionery shoy he d 
buted free acg icher t 
some 30.000 child The vou 
chers entitled « h cl 1 to a free 
lapel badge « xt bu vy 
of Sharps t t a 
sweet shop. Ret articiy d 

luSsIastic scl 
vhich was t " 
ind poste 1Z j 
window dis; id Si 
Kreemy’ “ ed with 
requests for ft ts 


Knut 


ie Go he hien) 


laude a@ very SuCC 
Southend-« t 


the sales 


The mascot, who was imper 
sonated by 44 foot high Alec 
Goodhead, travelled with knightly 
dignity in a- chauffeur-driven 
Rolls Royce coupe. While in 
Southend he also visited a num 
ber of hospitals and children’s 
homes to give away free sample 
ind novelties 


What was the effect of this 
promotion”? 
Sales went up like a_ rocket 


According to D. H 
publicity manager “It is certair 
that many shops showed 
tacular increases in the 
Sharp’s products, and the good 
will that both the shopkeepers 
ind Sharp’s gained in giving away 
badges was immeasurable.” 


A. Redway 


the Sharp's toffee trade personalit 


essful 
mn-Sea 


P¢ M \ Te OF- SA LE—continued 


the client 


lammer 


advertising age 
sit down 


out a scheme bef 


What I am pleading for is 
that serious consideration 
should be given by clients to 
the problem of setting aside a 
given sum each year for their 
point-of-sale promotion and 
getting advice from a specialist 
company on how that should 
be spent in precisely the same 
way as they consult an agency 
on a press campaign. 


There are display mpanies 


who are fu eq make a 
proper presenta! ! a client 
carry out In i search and 
execute a wt m the 
idea stage to t actual putting 
the materia g piace 
[his fact is not as widely known 
as it should be and I mention the 
pont because there are, unfortun- 


oO seem to 
when 
sisted of a quick 


ately, some people wh 
think back t 


| 
4 UaVs 
point-of-sale con 


bit of overprinting on the 
of an indigent artist 

It has been suggested that if a 
display company is thus engaged 
loses “flexibilit ; 


That 


WOTRK 


the client 
onsense 
thinking 
A display company becomes mn 
more moribund because jt is en 
gaged on a 12-months basis than 
an advertising agency does when 
it is given an account. It depends 
of course, on the sort of display 
company with which the client 
wishes to deal. If it is one which 
merely executes given ideas then, 
of course, the client is right to 
deal on a day-to-day basis 
If, however, he wishes to do 
business with a company who can 
do the thinking for hyn then he 
must face the fact that he simply 
cannot pick up the phone and 
order his work just as he would 
tadie at a restaurant 


§ gross mis 


engage a 
The regrettable thing is that s 
elementary a fact needs to be 
mentioned at all 
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THE SPIRIT O TELPFULNESS 


At yur Shoe Lane premises reveals an extensive mo plant, 


opera y technicians whose skills excel. The natural 

of th mbination is work of a high standard. Linking our rks with our 
customers is the helpful and co-operative service of our nd outside 
conta iff. Their spirit of helpfulness is as frequently the the of rather 
pleasing compliments as is the technical quality of Gee & W n work. For 


example, “May I take this opportunity of 


aying how much I appreciate the cordial 


spirit of helpfulness shown by your ‘ 
people, and particularly by Mr. . L 


111 SHOE LA® 


hern 


INDON EC4 Fleet Street 6655 18 lines 
4 nel Walks, Manchester 2, Blackie 


Service in the Spirit of Helpfulness 


PROUT ENGRAVEI CREATIVE ARTISTS AND PHOTOGRAPHERS 
ADVERTISEMENT TYPESETTERS - ELECTROTYPERS - STERBOTYPERS 
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Three years’ research into the facts people need 


to know about gas have resulted in— 


A £30,000 visual unit that will 
fell the story of gas 


COMPLETE visual! unit, 


costing £30,000 n 
volving three years of 
has been produced by 
Council and will be a 
shortly Under the ttle 
Story of Gas, : 
amounts to an encyc 
covering many differ 
of gas manufact 
tion, and utilisatior 

The unit compris« 
films, seven film 
wall charts ( 
handbooks containing 


b 


notes will als 
These visua! aids w 
primarily for use 
senior schools 
ing from 10-l¢ 


colleges don 

domestic scienc 

prentices under tut 

ects related Ma 

larly suitable for xg , 


ledge and for apy 
classes. A number 

are of value for pres 
fore gas industry pers 
some of those deal 
operation and use < 
appliances can be use 
ing to carefully sei 


theatrical audiences of w 


Widespread investigation 


Before the project was 
barked upon a wide 
vestigation was ca 
Visits were paid to 


educational authorities ¢ 
a cross-section of scr 
various parts of the cou It 


this way, it was possible t ‘ 
tain from teachers those aspe 
of the gas industry which . 
considered could most usefully 
be illustrated by visual material 


At the same time, it was found 
that some schools regularly in 
cluded the industry in the sylla 


bus, while in others it was 
touched upon only incide ! 
There was general agreement 
that the gas industry should be 
included among the subjects 
taught, but without any specifi- 
cally prepared and concise 
teaching aids on gas, a large 
syllabus often makes it neces- 
sary to reduce to the minimum 
the time devoted to the sub- 
ject. It ls anticipated that the 
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visual unit includes films illustrating the u 
and showing how gas is ma 


pecially designed unit will en- 
courage and aid teachers to 
alighten their pupils on 
matters relating to the subject, 
ad a careful selection of the 
‘ims available will enable 
students at different levels and 
engaged on different courses, to 
benefit from the wide range of 
subject matter covered. 
In addition to consultations 
A teachers and educational 
orities, gas engineers in 
us districts took part in the 
ing discussions, adding they 
ictical experience to the crea- 
n of this” over-all visual 
esentation of the work of the 
gas industry and its place in the 
nal economy. 


Range of subjects 


Individual items in the unit 
can be adapted to any teacher's 

ecial requirements The first 

ect is an introductory film 

vering the industry generally 
Another one deals generally with 
the manufacturing side of the in- 
dustry (including the recovery of 
valuable by-products). The re- 
mainder deal with various sub- 
jects in some detail 

For example, the film “Gas in 
Everyday Life” (17-minutes) 
briefly surveys the functions of 
the gas industry, in relation to 


he comm 
gas in the 
acK ft 2 
WOrks s 
processes 
sh wn n 


sequence 


In “Th 


Making™ (14 


methods 
purification 
description 
operation of 
plant wh 
smaller gas 


aci 


pedia 


lad n 


aspects 
rua ta fae 


tribution 


ullitsati 


ture 


“The Horizontal Retort” (seven 
minutes) 

A nine-minute film, “The 
Intermittent Vertical Retort,” 
deals with the kind of plant 
which handles greater quantities 
than the horizontal retort 

Another film, “The Continu- 
ous Vertical Retort’ (seven 
minutes), shows a more modern 
method of carbonisation in which 
coke is discharged already cooled 

The filmstrips in this unit are 
entirely diagrammatic and cover 
the same ground as the films 
They can be used for revision 
after seeing selected films or after 
a visit to a gasworks. Explana 
tory notes are supplied with each 
strip 


Information by chart 


The wall charts, which are in 
full colour and measure 20 inches 
by 30, are designed to stimulate 
nterest and provide general in 
formation The charts are 
headed, “How Gas is Made.” 
“The Wealth in Coal,” and “The 
Distribution of Gas.” 

A concerted effort is being 
made by the Gas Council to 
launch the visual aid unit in 
der to obtain distribution this 
autumn During the next few 
weeks “The Story of Gas” unit 
will be extensively advertised in 


appropriate pub 


lieations and ar 


rh ’ 
attractive broadsheet will be 
widely distributed At the same 
time appropriate organisations 
and individuals will be 


approached and told of this new 
production 
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: —_—-- and Advertising Agents are advised that : a \ 
, 


i the revised Rules and Conditions governing the Layton Annual § "3 
i Award: vill shortly be ready. Those who would like to receive | 
copies ©’ these are invited to write, stating the number they | 


i" require. '0: Public Relations Department, C. & E. Layton Limited, 


Standard House, 56 Farringdon Street, London E.C.4. 


: | %* This advertisement is set in the latest addition to the extensive & 
i range of Layton Type Faces. It is Antique No. 3 and is available § 


in 14 on 12, 18, 24, 30 and 36 point. 


C.&@E.LAYTO IMITED 


SerTemBer 9, 1955 ADVERTISER'S WEEKLY 


pay ce =o 
ak - Ped we 
‘8 : 

pt 
4 ied 

"i ; z= ee : = Lave -¢ bare ee 7) . - - ‘tee 7 

ial i 

a ti 
iit NM 

# 

wee ' 
4 
bi - ? 
a * 
¥ I Ni we 

5 a i] 7 

“ y a ~ 
x Hh cK . 2 
: h +3 i 

i iit i $ ¥. -*) 

pit , eri ee 
oe q | WN r ¢ — 
a ~ ; B. 
Sey nun | ra 

% é  & Br 
sn Hid 

Fa il — eee eee j 

eee TH ; 
“ie | i 

-_ FD Ba 
ee 
Bs A Dl 
; } f i 
wer i } 4 ‘ y 

| io eee 

a \ 

yee hh my 

5 7 7 Bi x ey ee ‘ = + 

; a a errs Re “7 a 1s) : 
"? q ee bs 
a ” 2 eo 
ie + all 

= ‘ a oa i 

PY 


ADVERTISER'S WEEKLY 22 SEPTEMBER 9, 1955 


Ad Man’s Booksheli 


How to write the kind of copy 
that says what you mean 


By H. DENNETT. 


advertising manager, Austin Reed Ltd. 


l would be difficult to think ‘ Orwell The English two should not be telescoped crumb of comfort on page 19 
of two types of mind I becomes ugly because Even so, one sentence from the Speaking of the essential mental 
ing greater contrast than | r thoughts are foolish, but the — preface merits quotation, althougt concentration that must precede 
of a lawyer and of an adve ess of our language it is itself a quotation from Pr writing, the author says “A great 
tislog practitioner the if it easier for us to have fessor 1. A. Richards ud is pressure of time 
, thoughts We are with difficulty pe Vive le flap! 


coldly logical and precise 
) 8 precise uaded that we have much 


other speculative and dar Relevant to reports learn about language, or that Problem of selection 


et in a recent book, nov a . inet iho kes aod 

2 alee edition.*® a barrist 4 igh Mr. Bell is not writ paved ee bey ss re The second chapter deals with 
the Inner Temple propos idvertisers (he deliberately ci’ 7 " of I rah al a ; the problem of the selection of 
teach business men their | m page 62) this does not rea ‘ or - “4 ere re material, but it goes on to discuss 

at least as far as writing he value of the first part see srt sabe — ee ees the vital distinctions between 
cerned. And it may we work to copywriters and oS ern facts, opinions and _ inferences 
some of the wilde: and executives, research men Not very complimenta to tl This is ist what might be ex 
enthusiastic among yy » have to produce long copy department, t w ve pected from the legal mind, but 
would benefit by the d ‘n complicated reports on true surprisingly Mr. Bell adds a page 
proposed in its pages te and prospects of their The first two cha ret on the importance of imagina 

There is a foreword Husinesses concerned directly v writ tion, with which we can all agree 
Ernest Gowers (of P 00k Is slightly intimidat ne craft they are tit] Then back comes the barrister 
fame), who in his turn rst glance for, in addition “Preparing the mind d al with a warning of the dangers of 
with a cogent quotat foreword already men frankly based on »-lor the non sequitur, which too ofter 

© Wriee What You M there is both a preface and = precepr that clear | mu trap the unwary write 
Hell, published by Allen & duction There seems no precede clear wrt farassed At the beginning of his third 
price 78. 6d ood reason why the last copywriters will fir con @ Continued on page 24 


. 


Use the Provincial Weeklies in 
\ vour campaign 


All my papers are members of the A | 


all have flat rates and each or 


— acknowledged leader in its « 
Give me a ring at Fleet Street 
full details of the coverage | can 


these important areas 
1// ABC Men 


1// Flat Rat 


David L. Clackson 


80 FLEET STREET, LONDON, E.C.4 


7 Telephone Street, 2626 
Representing 
BIRKENHEAD NEWS CHESTER CHRONICLE RUGBY ADVERTISER 
GROUP SERIES wWet_LINGTON JOURNAL & 
BOURNEMOUTH TIMES COVENTRY STANDARD SHREWSBURY NEWS 
SERIES CUMBERLAND & WHITEHAVEN NEWS 
BURY TIMES GROUP WESTMORLAND HERALD SERLES 
CAERNARVON HERALD MIDDLETON GUARDIAN WINDSOR SLOUGH & 
SERIES ROCHDALE OBSERVER ETON EXPRESS 
SERIES 
A.B.C. Net Sales in excess of 480,000 
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for Seasonal Displays 


LONG OR SHORT RUNS.... 
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oo 
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DISPLAY CRAFT of LONDON 


BRITAIN’S LEADING MECHANISED SCREEN PRINTERS 
88 ACRE LANE LONDON S.W.2 Tel. BRI 7871-4 
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© people and account executives co ehensive gazetteer for the 

How to pul into words Altogether this book, from motorist and there are a number 
such an unexpected source, is well of new features 

wort ading ) the adver- These deal not only’ with 

‘ T T ‘ tising business wi > concerned strictly utilitarian matters such as 

exactly WwW hat you mean with writing, w their work = dri cences and driving tests, 

; be creative or rout n character registration and licensing authori- 

chapter the authot demonstrates the writing problems of business ties, but also with subjects which 

that he has grasped the bas in general, rather than to those of t is hoped by the publishers will 

essential of good writing The rising in particular, with the 


Guide to the UK rll alee. the interest and pleasure 


first page of the document 4 tant exception of chapter of touring 
cial he rightly says It n This deals with reports, ; Ed. J & | I More than ever before, owing 
either invite or repel How t oranda, and minutes, and it for Dunlop R Ltd., Price to the increasing number of cars 
this is of those 100 page 1 be read with considerable on the road, is it desirable for the 
that are sometimes as dry fit by the market research [HIS 1st l n of this ‘uring motorist—especially at 
statistics they contain > — = jliday times—to have at hand 
Perhaps the most ‘ F * . . ‘ eliable infermation enabling him 
section so far as writing ‘ eaturing the rail services ; o plan his hotel accommodation 
a eg tng ren 4 at d, if need be, the servicing o 
i is car This publication will 
four clements to be give him such information 
whatever a writer scts 
sense, fecling, tone, intent 


Assessing the word 


Shooting the 


Each « tis present 
ing degre: tr writter top layer 
and tl | T to as From Cabbage King by Lisa 
what ex! ‘ pu ed by Odhan Pr 
the mind f the : price <ls 
legal nd gica ! j GREAT many (the claim is 
author d A nost’) ff the informal 
less thar 2 ite photographs of the Royal Family 
inform n ma it have delighted people the 
depending or he ‘ 1 ov r the past 20 years 
of these ive been taken Lisa Sheridan 
brought and her band This is the 
writer and then by story of life 
What more al Mar thousands | Studi 
author asserti t British Railways’ stand at the ereat Y ne and Lisa’s commercial photographs 
just that same nus tries Exhibition, held at Leeds, featured panel have achieved world-wide fame 
of possible misur g details of rail facilities in t l panel » such varied media as adver 
The latt he right displayed the free lit ut the tisements and calendars, and 
more concerned w iiry window The unit was d f the nagazine and newspaper 
tion of the foreg R relations and publicit ff ‘ ior features 


Rotaprint save 
space that most ! 
the installation 
tration. There 
not in possession 

When you have cor 
folders, booklet 
your own office 
worry, you too will 
thing about ROTAI 


Post the enquiry form | 


—vour representative wis 


Felazrint | 


INL. 


> and takes up so little 
g organisations consider 
ntial to good adminis- 
hold name in industry 
lepartment. 
onvenience of printing 
| office stationery within 
in time, expense and 
why you haven’t done some- 
NT betore. 
r full details 
ur invilation. 


Rotaprint Limited, 
Rotaprint House, 
Honeypot Lane, 
London, N.W.9. 
Tel: COLindale 
8822 (12 lines). 


It’s TIM 


E you found 


ENQUIRY FORM | 


Please send, without 
obligation, printed speci- 
mens and full details of 
Rotaprint. 


NAME 


DEPARTMENT 


Pin this Enquiry Form to your 


letterheading and post to 
ROTAPRINT LTD 
HONEYPOT LANE, 
LONDON, N.W.9 
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at your (screen) service 


A new, non-profi king organisation has 


recently come into b designed to improve 
International standards screen and Television 
publicity. It will provide gency for the exchange 
of advertising films and e ive exhibition facilities 
and television services thr. shout the world; it will 
also arrange for the lation of up-to-date 
merchandising facts an. figures and for the 
dissemination of advanc ormation and technical 
developments in the ficl’ To ensure that adver- 
tisers making use of its vices shall have access 
to the best that is avai dle in production and 
distribution in the territories they wish to cover, 

membership of the Association has been 


restricted to one leading organisation in each 


participating country. 


Please address enquiries to 
THE GENERAL SECRETARY, INTERNATIONAL SCREEN |! ICITY ASSOCIATION 

ll HILL STREET, 
(Telephone : 


Grosvenor 6 35} 


ADVERTISER'S WEEKLY 


\ 


AZ 
of Ny 


The I.S.P.A. was formed in Paris in April of 
this year and holds its first general meeting in 

London from 14th - 17th September, when it will 
elect its officers and consider, among other matters, 


the many applications for membership which have 


already been received. 

SE 

“< For Action—NOW! 

Here in Londo», during the coming week, will 
be the princip. + of five organisations, acknow- 


ledged leaders in the field in their respective 


countries, re: to give first-hand information 


on overseas morkets. Delegations will be led by: 


BELGIUM: AURICE AUBRY (Belgique Ciné Publicat 

CANADA: D. RALPH (7. Arthur Rank Screen 
Advertising Services of Canada Ltd 

FRANCE: MINEUR ( Publicité Jean Mineur 


GREAT BRITAIN: cerarp HoLpsworTn 


7. Arthur Rank Screen Services Ltd 
HOLLAND: Ww. A. GROLLENBERG (Cefima-Film 
SWITZERLAND: CHARLES RUEDI ( Central-Film 
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NYONE who has seen such 


Commercial Artists’ Portfolio 


extremes in interior design 
as illustrated by the “White 
Swan” in Tudor Street 
London, the offices of the 
Canadian Wheat Board and the 
lighting and colour scheme 
Currys’ bicycle shop in N 
Harrow will appreciate , 
versatility of Lucy Halford, 
their designer. 

This 34-year-old pioneer 


field of hard selling j il 
design is the “H' n IHM 
Partners’ interior design 


The organisation celebrated 
third birthday in March 
She studied at the | 
School of Interior Decorat 
the Reiman School of Art. D 
the war she worked at B 
embassies in Lisbon, Madrid 
Cairo. In 1947 Vaux and 
ciated Breweries appointed | 


charge of the external and 
rnal decoration of their hotels 
1 public houses 
\t once she had a problem on 
hands—the introduction of an 
sphere of lightness plus new 
nities to the local village pub 
ich had been immersed in the 


Dining room at the 
‘White Swan,” 
Tudor Street, E.CA 
designed by Lucy 
Halford. 


FILM 
PROJECTOR 


high quality sound 


269 KINGSTON ROAD 


CONTINUOUS 


@ A brilliant, steady picture... 


@ Requires no operator . . . auto- 
natic repeat or push _ button 
control 4B 
@ Available for hire or for sale Phot 


(An Associate of The Fii 


MERTON PARK 


Lucey 


Halford 


usual chocolate wn for years 
without upsetting nservative 
susceptibilities of miners 
whose “loca! was 

On the ott hand, an atmo- 
sphere which /" in a small 
pub almost certa dn't “sell” 
in a large hote the atmo- 
sphere of any which 
attracts or repe ners, and 
Lucy Halford lers that 
“creating the rig osphere” 
is one of the nportant 
aspects of an in designer's 
job 

High artistic siandard 

Two other fac he con- 
siders to be extre iportant 

a very high standard 
and design wt a hard, 
commercial job ig To 
achieve this end ries out 
intensive resea selling 
practices, the t¢ istomer, 
the type of joca n fact, 


For full particulars write or telephone 


SOUND-SERVICES LTD 


m Producers ¢ 


LONDON \ TEL 


SEPTEMBER 9, 1955 


everything connected with selling 
the client’s products. 

One of her best advertisements, 
however, are THM’'s own offices 
in Dover Street which she has 
transformed from a suite of 11 
offices in a building which is over 
50 years old into an abundance 
of light, space and colour 


—— << Sr 


The reception room at THM 
Partners’ office at Dover Street, 
W.1. Designed by Lucy Halford 


the aim was to provide the clients 

with a definite portion of the 

room and to give them the feel 

ing that they were not intruding 

on the duties of the secretarial 
staff 


Film Projector incorporated in the design of 
ut the British Industries Fair, 
v of the 


Olympia, 1955 
United States Information Service 


: LIBERTY 4291 


Su 


ee fC = 
— 
Ye ee 
~ Ey ee 
o.oo 
eae 
* J- a 
i " . ae chat 
Ey ‘ii 
i ; it ra, ‘", 
1g ~% ey 
= Eee dhl 
4 x - my Ms t == 
eee ¥ reg 2 : a 
+ ~ > 8 45 & - a ’ ae 3 
= ue eg ‘ale 
= : ae 
ae 3 ee: 
_ p oe 
. = 3 a 
5 aa “soa 
: ms tit . el 
. - re >t - ’ ~ f 
3 s - Bi 
rt 7 > =! yy 
ct wi 4 ae 
7 x 6 Son ah 
\ mu aR rP—sae gee aa 
> ge 14 sr ; t oa Mey 
. : ; : ; « a 
Ba ee fs ar —s er 
‘ * Wea ; . Tr se Ny ; : oA a 
i 5 a dr By a 
a ! = , ) : | 
> aa 
« i oe 2 af, 8  < 
' ae nde 
; fai su ; is us 
t's 7 q j *. 
; 3 >: . We, 
: ¥ <a 2 ae | a 2 
; . hee ; Siem 
yer. eo ae . N “idl 
en e f 4 | J 
. ee "aed 
y ge She. ine 
e # gs Q pies 
; = = ; 4 _— Pm ; mf 
; ’ oi ie te PI a 
ae, TS ee ee is 
B ai a Poe _ pe 
sii peek Em Ai cee. ar 
H — oe ii “4 /@ i 
; —— ee VY | ; 
; : Se —/ = ees 
| << | et 
eg “en = Y 1? ’ ie ws 
ha “% ae a po tae 
, Se , > Reva 2s 
= 2d. 2 an . oh , ; as 
ar : : ; i a Koop 
~* Beet be Rese | “i 
; ; »o> Dig SH ; Be Se ee. ee te si 
Loh ; 7 iS Ee ie Pre 
nN G is me ; x ee ies a } oad 
SS j i . ‘oH x . hs i | 
“ ee . =e Je y 
3 a —— Tt ae i z 
‘ : : i) 5 ot 4 ie : ” x cae ’ | aac 
as. - * r : 2 : i = 
oy es - - 3 re J i > a os 
a ~ : et , a: 
e stent = ‘ S “ - ' 4 
52> ~ ae a ob ’ : es 
. = ta we 
. ees ie a , me 
: ab i - - Oe ee 
. ten age p. £ i 
" 4 ol = -— Lg BIN 
ce 
: . ee 
ee av 
— oe = 
a , 
7 a 7 3 
rt ss ee i Ltd we 
si atid ie : ‘s 
or. 
> ts 
mz 


SEPTEMBER 9, 1955 ADVERTISER'S WEEKLY 


" 
4 
> 
il 
iJ 
j 


DAVID ALL) 


F rrective coverage of the industrial area 
posters on David Allen sites—posters to show t! 
in colour and give the final reminder which clir 
sale— David Allen sites to give complete coverag 
important areas of Scotland, North East and North \“ 
England, North Wales, Northern Ireland and Eire 


DAVED ALLENS David Allen & Sons Ltd., 7, hu 


|__aaee Telephone: SLOane 0711. Telegrams: \d)ancement Sowest London. 


tingham Palace Gardens, London, S.W.1. 


Area Offices in Glasgow, Newcastle upon | ym Liverpool, Belfast, Dublin. 
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COMMERCIAL TELEVISION N 
is the new incustry’s only Trade We 
It covers on! Television—and cove 
That’s why everybody of importanc« 
industry reac. ‘t and why, to sell th 


equipment a: services they need, y 


advertise, fro . now on, in ©.) .N. 


Rates & Data from: 


COMMERC iAt. TE’-EVISION NEWS 
180, Fleet S dev, E.C.4 Tel. CHAncery 8844 


es 
P| 
= Bei. eg Z . 
ies a ae .. [ oe . R33 | ; | : 
ca |  @e Ae Pa ' =a | B 
/, es ' ~- oe ° : j a 
* ae _ 4: j / 2 ye ee we | Ni f 4 Se j % ne ae 
; = ». \ t; Wee. yi ; , 
— l- i Ce ke . laa > pm 
< ‘ ~ an r r a , ao - —_— = @ . j 
s — a 


xn 9, 1955 <9 ADVERTISERS WEERLY 


NEWS 
Veekly. 

ers it fully. 
ice in the 
‘hem the 


-you should 


‘circulation New: aw 


Sep TE oe 
a 
rf: 4 1 
) 4 ve "" veel 
f Sy 
a > 
ome 
“ ee 
La | f i 
te a 
; # ¥ 
J/ia8 at 
& 
“ LBs | 
( & 
s : 
a i 
ae PM, aS 
. te e 4 % = 
fr. « | {e) ie Pa = = 
a Baas * i + ss 7 Z 
, ek Cc > = 
ees : . 
—— hie ae _ 
rae | weA . a 
, i * . > - aa, e.. 
oa < " % 
vee os ‘hg 
— a cig) 
; e 
: i ee Be 2 oe 
ay Nation-wi | Wiest 
ation-wi Ay ft. . eae 
goer GRRE tainwviec | 
mmr EN i 


ADVERTISER'S WEEKLY 30 SEPTEMBER 9, 1955 


UNIVERSAL ADVERTISING 


MIDDLE EAST AND LATIN AMERICA 
LEAFY LANE—TRING—HERTS—°!!GLAND 


TELEPHONE — TRING 2274 


The }f Advertising Manager, 


THE ARAB MARKETS. 


an endeavour to promote i's exports 
b markets through the vit um of 
r, we should like you t lat we are 
rea iandle its complex problen ur behalf. 
ir service is based on our rte 
know of those markets and cove: l. stages in 
advertisement presentation includin rtion in the 
Arat 3. 
effort will be spared t you all 
pos ielp and advice, with a v ncereasing 
youl rts to the Middle East. | be pleased 
to f vard to you a complete list o! service 
ping we may have the plea: f hearing 
from you and assuring you of our fu peration. 
Your: ithfully, 
p.p. UNIVE! ADVERTISING, 
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Well-planned ads pull orders 


from this expanding market 


Although Britain holds a traditional place in the markets of the Middle East great efforts 


will have to be made successfu! 
to advertisin 


TTYHE revenue derived from 

oil by such countries as 
Iraq, Saudi Arabia and the 
Sheikhdoms of the Persian 
Gulf (Kuwait, Bahrein and 
Qatar) has already changed 
the face of this sparsely popu- 
lated and otherwise unpromis- 
ing area of the globe. 


By far the greater part of this 
wealth has come since the end of 
the war and production figures 
continue to rise. Apart from the 
actual oil-producing countries, 
Syria and Lebanon also indirectly 
benefit from the good fortune of 
their neighbours, while farther 
down the Persian Gulf, in the 
Sheikhdoms of the Trucial Coast, 
Muscat and Oman, hopes are high 
that here, too, oil will be struck 
Aden—so far without oil—plays 
its part in the general picture with 
its mew refinery Even the 
Yemen, that most retiring of all 
Arab countries, is believed to be 
rich in various minerals, including 
perhaps oil 


Egypt alone, a roducer, 
& 


although also an importer of oil, 


MIDDLE EAST 


remains little affected by these 
changes and continues to rely in 
the main on her cotton crop 
With the demand for oil in- 
creasing year by year and with 
the estimate that the oil-fields of 
the Middle East contain no less 
than 64 per cent of the world’s 
oil reserves, these countries can 


look forward confidently to an 
ever increasing prosperity 
But what of the position 


to-day? How is this wealth being 
spent and what opportunities does 
it offer to British enterprise? 

It is inevitable, and proper, in 
countries that have lain un 
developed for centuries, that the 
greater part of the new found 
wealth is being spent on capital 
projects. In Iraq, for example 
where for many years the nati 
economy has relied solely on agn 
culture (including the crop from 
some 35 million date palms), the 
Development Board has decided 
to concentrate on flood contr 
and irrigation schemes by which 


yna 
ona 


wal 
occa 


/ 


n Baghdad. Iraq is one of 


Of attention by 


areas of land are rendered 
fuctive 


he Sheikhdoms of the Persian 


on the other hand, the local 
s have provided their people 
the normal amenities of 
ern life : supplies of drink 
water, electricity, schools and 
tals In view of the back 
iness of the local population 


the barrenness of the 
ntry, little attempt has as yet 

n made to create local indus 

In Saudi Arabia, where 
rise in the revenue from o1! 
been truly spectacular, there 

been little control on 
-nditure, and much has been 
ered away 
In Iraq and the Sheikhdoms 

f the Persian Gulf, British 
contractors have obtained 
many worthwhile contracts 
and have built up useful good- 
will for the future, though in 
the former country strong 
Continental competition is 
now in evidence. (In Baghdad 
the German-speaking popula- 
tion is large enough to warrant 
the publication of a German- 
Arabic newspaper.) With the 
spread of nationalism in these 
countries, many British firms 
have linked up with local busi- 
ness concerns, thus obtaining 
the benefit of local experience 
and influence. 

The nhg-term prospects for 
consumer is are obv isly 
very pron sing, although it will 
vitably take a few more years 


before the money being earned 


to fend off foreign competitors. 
campaigns is a pre-condition for success. 


Iraqis inspect a Pye televis 


A very careful approach 


nm camera Trade 
the countrice i alot 
exporters abr 
from seeps t to the 
masses and so « i really 
worthwt market 
For the f t 1 ket is, in 
the mar 1 one, 
in which 5 factor 
The Ar juick to 
idapt cond 
tions and juire the 
products \ ition 
Ca wat nh pens 
have for ‘ r bm 
materia 
Brit | nonal 
place ts of the 
Midd I sition, 
acqu } t favour 
at i Tactors 


ADVERTISER'S WEEKLY 


been serrously 
yntinental com 


has, simce the war, 
threatened by Cx 
petitors, apparently, 
of a greater urgency to develop 
such markets. And once they are 
snatched from us, the effort to 


possessed, 


regain them will have to be 
greater still. 
There is no doubt that the 


Middle East is a difficult market 
It covers a wide range of different 
countries at various levels of 


development ; language and social 
differences also serve to ¢ 


Western 


cate the task of the 
salesman. It is, too, esse ’ 
an area in which long range s« 
ing will pay very poor dividends 
Regular visits by men with real 
understanding of the territor i 
the people and an ability to est 
lish the sort of personal relat 
ship upon which so much of the 
business in the region 1s done are 


essential 
Number of difficulties 


Well-planned advertisi 
paigns can bring good 
itthough few British 
appear to hold this 
Middle East is conce 
must, however, be 
launching of an ads 
campaign in the Arat 
world presents a nun 
culties: Arabic 
the exception of a 
leading Egyptian 
lation of which is largely 
to Egypt itself) have v« ‘ 
circulations, and it ts ha 
achieve any continuity 
tising planning 

Again, in order to 
really worthwhile coverage 1 
countries outside Egypt, ad 
tising appropriauons must 
spread over a large numb« 
papers, in most of which the low 
standards of printing and produc 


the 


the 


per Hcals 


ones (ihe 


nave an 


tion will hardly commend them 

selves to British advertise 
Britain's need f export 

markets is as pressing as tha 


of any of her 
there can be 
world which 


competitors 
few areas of the 
hold a more pr 


mising future than the Middle 
Fast To-day those market 

highly competitive, and only by 
hard and knowledgable selling 


will we gain and retain them 


A nation that tends to 


favour 
we the 


pation of 


he Middle 

ast gencrally, ' Lebanon, 
with the adv ft free 
currency and fev port re 
striction n Br products, 
offers a p t ket for a 
wide range ner goods 
including c soft 
drinks, beer, tionery 
The i th an 

1 \ popu 
ation n re 
fe | as t Paris’ of 
the Middle East having, as it does, 


a strong French influence evi 


curopean 


goods 


denced in its shops and buildings 
While the larger percentage of 
the populauon falls into the 
middle-class bracket, there is a 
very wealthy munority in the 
upper class. Lebanese men and 
women have become very 
Westernised in their ideas con 
cerning dress, houschold fixtures 
and fittings, etc 
Generally speaking, the buy- 
ing population is influenced to 
an appreciable extent by «a 
product manufactured specific. 
ally for the European market. 
However, advertising still re- 
@ Continued on page 32 
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OF Lar Middle East markets are 
OED "| nee highly competitive 


wherever a |! in 
rk comes off. Off-licensees— quires an on-the-spot approach, oil installations at Tripoli as 
~ bartenders — T-viewers — and should conform to the well as for other desert 
eed Snapkaps tokeepthe con- customs and prejudices of the Stations. 
and bright You could do section of the people to whom [here is a potential market i 
e the appeal is destined with the Lebanon open to the British 
home. Why not send for : : ‘ I 
emphasis on the illustration. manufacturer provided he can 
xample, when advertising reach the consumer and importe 
chocolate the manutacturer through we planned, adapted 
would do well to remember that idvertising 


iithough an illustration of a d — hess 


might help to sell the commodity 

n Britain, the dog is unclean t 

the. Moslems Report of 
Ihe press is the principa 


lium for advertising and at 


: 1 7 » 
national dailies are published va 
. ae "rene at ~e i | kK Hhission 
Ihe standard of re ductior 


nparatively high and compares NTERESTING markets, but 


avouradly with that of ott keen competition, have been 
Af i st ' > ° ‘ ¢ 
Middle East cou Howe reported by the United King 
—_ 7 . » — ne cascs, mat sent t 


Gu aici ag mar yar “ors dom Trade Mission which 


visited Egypt, the Sudan, and 


2) } é 
‘J >) ACCC 4 ic da cks ha P : eh; ae 
er oP aay to be made in B translated Ethiopia this year 
KTAIL STICKS = G8 ina ictered” in" Arabic where The trade mission wer 


“yy, asked 
: < . r\ 1) he out by the President of the Board 
a a a 4 essa ind t 
a . ; ‘ did F Matrices are oft t out f of Trade t stud the c 
merica nack And ’ { t rtion i cal press quirements of the countries, t 
a new syste at t ort n t. y report on the ways in which 
over id. « “ iid to seasona tising or British industry and commerce 
ere sale ref s: idaptation to ms \ — d aid in their development; 
t translatior dvertis« and t ndicate the opportunities 
home and Dri y , : . -" r 
ir v p vy, nent appearing Britis open to the UK to expand trade 
: ympany © at al ntly f with them Ihe mission have re 
’ Tr = 
Bur f x r ic f of view ported that possibilities for in 
ne creasing trade seemed t be 
‘ re , ler ible 
Value of + 
4 The belief is expressed that the 
Advertis a countries offer interesting markets 
! the British manufacture 
f cine , Slides pr essional technic with va 
' rior t ing but onsiderable yssibili 
“ 1 & c vera e p Ss 
a p . | ees ance ties The “ ep carefu 
Qhota Z tricted stud but sh iid non case De 
_ itt r sigt taker for granted lor na of 
1 few bullet 1 have them competition is keen. Our 
1 f the competitors sec n the shilting 
j t ' ime tical scene pportunities t 
’ | exter tthe UK tf her traditiona 
a f petri place as t supplier t 
SILK SCREEN ARTS pre Read all over Cyprus and sdvertise th Egypt and the Sudan. wt 
= I} t . of t wa is a pen market 
‘ , J e very t . 
7 SHIRLEY ROAD. CROYDON n Beirut, Kuwait and ' ' sects 
i; si . ick . . tude 
AODOIsCOmsBeE 5 Bahrein. For all English f about 9 e sea Extra effort needed 
HiGMEST GRADE sPLEDY speaking people. eN reason 
CLEAN» SHAME pee pana The trade mission were nes 
RATT MANSHID DF UvERY . ; — 7 " 
A . uv Saeed se ‘ nd P . nvinced that if UK ex 
ear porters were w ng t Jevote 
taxi « therc ttle ext effort and thought t 
1 nus } it th cna g£ pattern I ne c 
It would appear, & refore, quiremer of thes cou ¢ 
that a good market exists for they would be we placed t 
motor car acs sories tyres aintain a satistact volun 
. Ulster’s leading farming publication aed ttrol. The amenities aa ne 
ju 7 offered in the Leban m also The eport contains rief re 
Le The provide a market for sports views he general ecor . 
“7 geome * ./ : ‘9 T T ” sear, includir i b rround h of the t 
oy eine “FARMERS JOURNAL” st, tncodine Ss ine eps Sacked Sh tee 
fe" 2 S ? i JERE sUlE es ment. There is also a market countries, of the port and 
ra z a aS, Official Organ of Ulster Farmers’ for British manufactured Kport trade and 
‘ , Union) machinery parts, tools, ete. for idecta ind cign exc 
° . 


: G possible use in conne ton with 
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4 \ ov cneuLaTions ADVERTISING 
\\ A b Belfest Office i COMPANY 
eo * 18 Donegall Square, East. Tel. Belfast 24) : 
_—s i L Office —— In black-and-white or colour 
FOGG RUBBER CO LTO i 7 — ~- AUTOTYPE COMPANY LTD 
Ti ndos ew tt : : 69 Fleet Street, E.C.4. Tel. FlEet Sc. 5453 37 SPRING STREET w.2. 
imbledon : . —— 
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Fresh angle to US home 
freezer advertising 


NEW approach to the 
4 advertising of food 
freezers is being made by the 
Hotpoint Company The 
general theme is: “Breakfast in 
Paris, lunch in Rome, and 
dinner in Mexico! That's the 
way to live! 

In this way, the company will 
tie yn the food freezer with the 
wide range of quick-frozen, pre 
cooked, foreign-type dishes which 
can now be bought in the Ur 
States When this angle on the 
product catches on, the Hotpoint 
people expect that more Amer 
cans will be dining on foreign 


ited 


gourmet delights in their own 
dining rooms And they will 
thank their food freezers 


According to Lee DiAngelo, 
nerchandising manager, the new 


advert sing ipproach departs ’ P 
: t the nev Ider er 
fror the usual cold stereotype ; eps : 
f ‘ od tree rid 
ood reezer advertisements now 
. . : } he Hot; m 
C } n the industry fc . 
Sor modes a 
vertising a freezer with a price hl ld 
; , "riser iD “a 
on Ww does not seii it Show ‘ - th = 
' ) , 1@ pr 
prospects how it can be pat f oe: 4 
i%¢ gives if romance and rama 
WwAngew si that there 
that means sales,’ D An gelo DiAngelk and mo 
, lar wavs in which a 
as said ma 4 1 ch a 
- d t * in ih Ss can 
. . . ¢ . tore » r n wit! 
Leading national journals Store decorations with 
folders and travel posters 
advertisement is titled with a food freezer and 
in the world would you ip of the advertisement 
é n being help build store traffic 


1 hve thod would be to re 

ner pu ice it in the local newspaper 

é New Yorker, Gourmet e! section, or feature a foreign 
National Geographic net dinner t& 


) a select grouy 
tlamour to the idea, women’s clubs.” 


ed and postmarked letters Results of the single advertise 
Paris Rot ne and Mexico t w determine to what 
ee put on the “ t rtent national promotion 
t distributor personne ¢ merchandising 
stric anagers to alert pa be added in the 
promotion Dea le e, D ] has declared 

i th “ consist \ tt have found the 
Si7€4 adver s ng fT ts I ap LO advert se I d 
ers consumer,’ he 

g about dealer activ added 


memes 
LTT t 


Aa, alte 
enea” 


~ ———s-_y 


four annu wool ind pia est be held in South 
r r j ; Pre ! 4 i Vaineéed fir sf [ r ‘ 
he assification “Wo t garments other than knitted 
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ftir y ’ sete 
TIBBENHAM PUBLICITY LTD. O08 PROBUET IH iy, 


244 HIGH NDON, W.C.1 


wt aie 


DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 
~ Daily delivery and collection 

: London area. 50 years reputation 
as reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 


G.F. TOMEIN Ltd, citi 


501/5 GROVE GREEN ROAD - LONDON - El! 


Adjoining Leytonstone Central Line Suauee 1S minutes from City 
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expand 


Sievpremare 9, 19 


New sales unit boosts 


a gas water heater %, 

in Hampshire, Isle of Wight ’ 
» : Nt I l prools of 

and West Sussex by taking Pe, ee : 

space in the adie ‘solic of koa i 
- ‘ r appliances | hat were 
» Kvening News ee. See 
> ORTSMOUTH Ba, an neg gb ol 


> Hampshire Telegraph °°." 

X Post a of 

and the aap ese 

> Chichester Observer Sc: 
Series a aion 

They cover over a } miles of coastline repr | 
and serve a popul h hasa large over- stimulated \ pittt cen ld are 


flow of holiday ing an extending nee. ened f ga 


LONDON OFFICE: 85 FLEET ST | ‘slephone FLEET ST. 2845. ogg rte re 


lite most miport ] 
ensiy is ndoubted he ase 
. produ ! ivest f oo ‘ , ess than five 
gations I | that have heen spraved and. silk 
= tfective | tising reened n f the Ewart 
entia lisplay This gives the unit far 
Comment mana greater sale appeal tnan the 
ge of ! | yroom more common black and whit 
recently said and lisplays frequently featured in 
r rticul reirivs 4 Fle ’ ons 
hen hushar re out In this connection it is impor 
h ne f are tant to note that the high standard 
ittracted n the f this display immediately 
rl cor irther conveys to the potential custome: 
inqutries na it the good q iality f the actual 
Attrac < product Achieving this reflec 
Th pt pin tion of the product is at once a 
points w s and criterion of the success of a 
empha tance display which is a focal point in 
f good d the overall sales campaign 
Simple but appealing 
2 . A part which 
high gni . quired 
i suc : Ww unit 
NO OBJECT: 
sales of I ¢ eaters 
Th t d and 
produced Showcard 


For bigger and better enlargements wk W. @ Gcline a ee 
for photographic prints in quantity ar ae nple, and yet 


CALL IN ortant factor in a crowded win- 


CARLTOGRAPH =): 
WATERLOO 6544 a ne eae cut 


tt ~* } Ww eg this 
44-30 LANCASTER STREET, LONDON, S.E.I cu i ited ' 


, : Referring ¢ 
3 The Parsonage, Manchester. Blackfriars 4052 this new dis 


if —_ ai a 
| SS 44 a i 
“oa 
a nate 
| a 
= Ney fl 
7 ¥ 
war waren Sn 
aa ‘ a 
gp EWART | . 
oe - ~ : it Wie 
a F ak. 
ae 
eve f virtue P the 7 
TAY f he Se 
| a tig 
= ie 
rat > 
bade 
eee 
3 "ok 
im, 
‘a 
2S pees te Tw. p: 7 poe 
~ c 4 —— ae? A tae 
2 ’ 
} a Y ve 
‘ A, if 
_— *. ~ 
ee y AF i 
- 
#, 
; Se 
“ ‘Be 
= 
ar 
have your views on our Be 
service - Ring Eal. 8318 ee 
ay. S. Wishey, a am 
aa, 


SerTeEMBER 9, 1955 


Automatic dispensers for 


hot and cold drinks 


TIVHE American habit of in- 
serting a coin for a cold 
drink is catching on rapidly io 
this country—and the glorious 
heat wave weather which has 
distinguished this summer has 
done much to foster the idea 
One man who has been smiling 


very broadly through the heat is 
Julius Trup An engineer by 
profession, he returned from the 


ess than two years 
1g0 with the urge to “change the 
drinking habits of Britain.” In 
his pocket he had agreements 
, him the right to manufac- 
ture in this country the American 
Mills” vending machines and to 


United States 


giving 


S them here, on the continent 
nd throughout the Common 
Veaitn ; 

To-day, Mr. Trup’s urge is well 
on the way to being achieved 
His British-made Mills auto 

atic Vending machines offering 
ce-cold soft drinks are on loca 

na ver Britain They are 
e found in factories of all 
types clu canteens and in 


' 
musement places 


For hot coffee 


But what w happen when 
winte comes Nothing ‘ 
" ng Mr. Trup 

He has taken note of the 


serious challenge being made 
by coffee in this tea-drinking 
country. With coffee bars 
springing up all over the place 
he has lately launched the 
newest type of automatic coffee 
vending machine. 

Wit th bot, a 


i wher! c nis 


paper cup 
inserted 
exact 


r 


' 


nd 


§ the 


miik sugar reé 
the 


which is 


ed and ~s5 ntrols 


c 
net of the coffee 


ext winter comes coftese 
avaiable trom automat 
machin The bheve rage 
hot and to pers mal taste 
1, piping hot and ready 
nto the cup 
e 1s no doubt that many 
tomatic coffee dis 
; Ww soon be appearing 
de the existing soft drink 
nes to form a very useful 
itior The public will 
ruly be able to “pay their 
ar take their choice.” 
wh ext in the field of 
itic Vending ” 
ADVERTISER'S WEEKLY cor 
nde was recently told by 
P Tru ut the next type of 
ng bot which he will 
ive n production 
H g fully recognised the poten- 


country for frozen 


? 


foods, he has developed a special 
[ ge vendor which will supply 
cal I es and any of 
wide variety of packaged 
{ f ods now on the 
B 1 market 
Quick servicing wanted 
The 7 servicing of vend 


ng mact ‘18 a matter of great 
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Trade and Technical Press Viewpoint 
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cise Of common sense and a if the ¢ s offering 
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iP j en i on — 
veen available It can put aed ; +r Baker Torrance & Sons Ltd 
fore viewers demonstrations Te a 4 ye! % 
which will convince all except “escent tae hig Rican PLANT MANUFACTURER 
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anufacture ' ipproximately one out of every it should b red tl 
| ght customers walked out of the there is B dard for by D. K. Winslow 


| 1p without buying The 10 catalogues j s defines 

ist frequent reasons were size and rec method 
THE of setting out n ] i : 
@inqguiry for merchandise . , ae a 
‘ Variery o Si7¢ ar o r 

j stocked by some men’s wear Gle : > , 
, bh hk filed proy eT inne 
shops ut not Dy mine 


found ca prob 
aramount Out-of-season inquiries lost Oe " 


e 4 throw : : 
@ Price wrong away sediehl ea 
®@ Brand asked for not stocked Role of exhibitions 
® Sclection too small ee 
; . If | have . three 
edium © Inability to bring “just look “If I hav. think) ti 
ng customers to the purchas a ed a t 
ng point would cx first I 
a. don can t exh 
r @Unable to supply because tions it ex . ich 
for advertising _to caught out of stock of size or permanent w n rea 
we Surface Coating shade required in regular go and € ils 
ndustry ranges would als ¢ il ca 
. . ‘ ! iT. by . r ‘ ‘ 
@ inability to fit, usuall with gues Nig s i 
Largest world sale to the ser Mecsas thirdly. | would for ti ‘ ething 
small or extra iarge figures - ’ : 
manufacturers of paints edie too slow for special “udents. At sits t 
eliver 00 s$lo' or Clg ce ‘ 4 : 
and related products. pana works by studen 
orders are organized schools 
@ Sheer faddiness on the part of but. I suspect. ; all | it 
Publishers: customers who were offered a think you could thing ir P man 
LEONARD HILL LIMITED good selection of suitable mer the way of a g ee a a a 
Stratford House, chandise lantern slide easily 
9 Eden Street To overcome the wastage, the available i tectur Sir Isaac Pitman & Sons Ltd., 
° 
writer said he had decided that schools Parker St., Kingsway, London, W.C.2 
London, N.W.! the Gest need was for a higher There is a ond 
standard of salesmanship adv 


. ee ee Pe 


J _ _ — ' 3 
ee : = 
Y a > a 
i P| 4 
ee _ 
Mantihisterers and Packers P| ; Ne : 
a ie 
pe ae Oe ee ¥ ay 
* 4 ' 
<=: 
a 
aes’ 
ik. 
ae 
a 
ie 
| *. 
= 7 
ie 
‘| 4 
: ‘ 
7 i 
Pe 
a 
rs. 
& 
a a’ 
# 


Sevtemper 9, 1955 


Technical Print Review 


An opulent brochure that 
steel tanks 


By ROGER DARCY 


tells about 


TIVHE most lavish brochure 
I have seen for a long time 
has been produced by Murray 
Watson Ltd., for Braithwaite's 
pressed steel tanks. In 76 pages, 
12 by nine inches, readers can 
learn all about these tanks 
(some very unusual) in use 


RESSED STEEL TANKS 


for the Oil Indust: 


The many good illustrations 
show to what diverse purposes 
tanks can be put. But there 
-cognition element 
fish design em- 
raithwaite plate 
the brochure 
the ore to in 
star fish pattern 
shed in gold in 
the cover 
the cover 1s of 
rreen board with 
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lettered and ommended by Roger 
an admirable Dare, 
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Mass of pictures blac 
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counts sold t 
+} 
ommenda ght they put 


* prorenoncadin ys on page 40 


ree omen 


t hrochure 


Roger Dar 
face is excellent 
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NING Newspape 
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Che Mining Journal Ws read in 80 Countries — 
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Micrals wt fluence the choice of a g pla 
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2,600 copi« 70°’. abroad 
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g market and its 
you know ounatle what you are buying 


1S Wilson § t, London, E.C.2 MONarch 2567 


perfect medium for a direct message from 

facturer to user in the Engineering Industry, 

s popular technical journal, in its new monthly 

finds its way to the desk of the practising 
neer 


Send for free specimen copy and rate card 


EMMOTT & COMPANY LIMITED 
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REVIEW continued 


4 page fron 


hy John fF ‘ e ¢ 
Ltd., whicl j e 
R ’ 

the leaflet 
adv ince 
schedule 
pace with 
a final p { 
number f \ 
reached | 
amended 
time mad 
press pa 
minute sal 

The leafl 
le hn 1s 
ing Ag it 
produ ed ! 
Bas ! 
grot ita t 
graved ictt 
ticu irl I 
with effect 

Based on report 

In contrast, Vick 
Juced a more f t 
tion, prepared f 
White & Son | 


based on i report 

British European Airwa 

used by Vick n 

with ther 

restricted jistr 

airline executives 
Design AG 

duced a landsc 

with black spiral t 

grey cover, with | S¢ 

lettering and type show BEA 

Viking in flight Tin 

used here for the bod 

the body of the brochure. w 

wide Egyptian and a grot for d 

play The pages are 

printed in colour and the i 

careful use of reversed | 

A clever sapeaied motif is a 

solid arrow penetrating a half 
tone, with the reaction of 
various groups overprinted in 
black on the arrow-—the views 
of pilots, ground and traffic 
staff and passengers. 
Silhouettes in red, white a 


; 
vellow, together with replicas of 
badges, show the various lines | 
and air forces which use Vis- | 
counts The whole job is very | 
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33,000 


For 66 years the officio! 
orgon of the mect trade 
5 CHARTCRHOUSE SQUARE, LONDON, E.C.! 


PAPER TRADE 


The premier monthly 
for the cardboard box, 
container, carton, paper 
bag, sack manufacturers 
and paper converters. 


83 TUDOR ST. LONDOW.EC4 


PAINT AND PRINTING 


4 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 
» Monthly publication with 
& world wide coverage, having 
© a leading position in technical 
literature 
Memorial Hall, Farringdon 
Street, London, E.C.4 
CENwtal 2120 


DECORATING TRADE 


PAINTING & 
DECORATING 


For The Journal! of Decorative 
Art & British Decorator. Est. 188! 


The Leoding journal! for all associated 
with the Painting and Decorating Trade 


CROMFORD HOUSE - MANCHESTER 4 


PHOTOGRAPHY 


Good Photography 


Monthly—for all 
amateur photographers 


3234/5, High Holborn, W.C. 
CHA. 2152 
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TECHNICAL PRINT 
REVIEW continued 
Publications —— 


clean and clear, and is a good 
piece of work by printers Hazel 
Watson & Viney Ltd 

In general, industrial cata 


~ logues seem to be looking up 
HEALTH, HYGIENE AND CIVIC ENGINEERING BOOT AND SHOE TRAE [iin ner 
: . another scems to be on the 
SANITATION CONTRACTING increase and a lig | 
layout and typography is mak 


lighter touch with 
CONT ' these very necessary) pieces r 
THE RACTORS’ RECORD  ecresreemrere PRAY | vsivting so masts more enjovas 
MEDICAL OFFICER | ~ a ae eb ee 
with John Fowler & C<¢ ced 
oe pmo — 4 co iad Minins os i i Leading Ltd he have prod hoe uit 
or ws i . - ‘ 4 
pusnse HEALTH, SCHOOL Municipal Engineering Britain's bright catalogue’ ‘on the: 
HEALTH AND ALLIED SERVICES Shoe & orough foundry, for ins 
72/78 FLEET ST., LONDON, E.C4 (1908) Weekly In the past such a 
CENtral 5574/5 er would no doubt have be 
h ae _ her Trade Pap orthodox § affair with 
ee Contracting and Leat colours odd shay pes f 
Sub-Contracting Industry and white space as this 


. ) BRITISH and soloure are ve 
— - every Municipal Engineer SPENCER HOUSE, SOUTH PLACE, E.C.2 a we urs are yellow 

and Overseas roughout the United Kingdom TEL. MONARCH 0666 GRAMS: ALSHONDZE and clever use is mad 
PHARMACIST’ 


Rate card and specimen copy on application outs and overprinting W 
; . NOX HOUSE, NORFOLK STREET shiny cover and sprigl 

For the buyer an technician in te sala 

hospitals, pharmacies and laboratories LONDON, W.C.2 ents this catalogue 


everywhere TEMPLE BAR 659! 23 sell me a track shoe 
194-200 Bishopsgate, E.C.4 Ave 14445 sprocket whee! 


: Once again the popula 
EDUCATION Times gage Sd t ily 


underlined Ise 
THE ROYAL SOCIETY Fowler cataloguc 


for the promotion ; Founded 1886 I wish it could b 


OF HEALTH JOURNAL| § DUCATION] | The Pioneer and | ls 1 peti 


iS a perfect 
er pe ht Bg The Official Organ of the P 2 P printing by Albert I 
IN MUNICIPAL AN f elation of Education Committees ) , 
ALLIED HEALTH FIELDS site tiadiitians th rogressive raper Ltd.. Rugby, with tex 
ished Every Friday and heads in a narr 
90 thee Palace Road, S.W.! 7 T 
LOANE 5134 PE llustrations are 


Read by Members and GRANVILLE HOUSE ro 
eason y i 
ficials of Local Educa- ARUNDEL 8ST. LONDON wea 


(literally), in my 


»n Authorities, School Tel. TEM 5524/6 the second colour 


MUNICIPAL ' Governors and Managers, cover and for part 


d others engaged in = tents wa a rather mu 


. : bro Red does not 
ENGINEERING | | “sal efi re, oe er 
Sounded 1874 10 Queen Anne Street, d : 7 1s v pred n inant 
London, W.1 Museum 1425 | gg —r _ 
The specialist weekly journal I so 


reaching every officer in the BANKERS’ t's ti det | 
ublic health service . inthis ' Spasties mode 
‘ SCHOOLMASTER MAGAZINI 


4 Clements Inn, W.C.2 AND WOMAN TEACHER'S CHRONICLE 
HOLborn 5502 


The Journal of The 
National Union of Teachers 


National Weekly Circulation. 


LUBRICATION Reaches School Teachers 


throughout Great Britain 


Ali enquiries to: 
THE SCHOOLMASTER PUBLISHING CO., LTD. 


Seventif c. : 
LusRication- Sasa. 


THE OMLY independent journal '¥ THE MONTHLY JOURNAL WHICH 
devoted to LUBRICATION 


GUARANTEES A CIRCULATION OF 
20,000 —AMONGST GAMES 
Read by Works Engineers, en eee MASTERS AND COACHES OF 


Machine Des , Oil 
Company Santon, Pm : SCHOOLS — AND SPORTS CLUB 


ALL OVER THE WORLD | GAS JOURNAL SECRETARIES 

—— oe Newspaper ané Expert Techsical Weekly This lifesize model is currently 

ENTIFIC PUBLICATIONS FOR ADVERTISEMENT RATES ‘ , . 

Paiies Street, London, W.! hi GAS SERVICE PLEASE APPLY TO §; se J "Soc bs H In : “ ae 
Telephone: REGent 7996 | AND DOMESTIC COKE 655 GRAND BUILDINGS, 


cinema ¢ ipater ) of them 
The Specialist fer Gas Seles 1 . 
00d Servies Stat TRAFALGAR SQUARE, W.C.2 


TELEPHONE WHITEHALL 4962 idelling and production was by 
11 Bolt Court, Fleet Street, E.C.4 Carleton Russell Ltd 
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THIS WAS A CARLTON DRAWING 


the last vear Pm coming here 


™ poupie can a ee 


PRESS ADVERTISEMENT —_ ine—tiomiome <<? s 
ART DIRECTION: David Cole/ Robert Bell 


ADVERTISER: Daily Mirror 


Daily Mirror 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED 


New 6-colour machine for 


BY ROGER DARCY 


packs prints from rubber 


A new six-colour letterpress 
machine for packaging work 
which prints from rubber plates 
has been introduced in the 
United States. Manufacturers 
are the Paper Converting 
Machine Co. of Green Bay, 
Wisconsin 

The maker claims that the use 
of rubber plates offers the same 
simplicity, flexibility and 
economy found in flexographic 
printing (often known in this 
country as aniline printing). 

At the same time, the press is 
said to be capable of producing 
fine-screen process work com- 
parable in quality to metal plate 
letterpress or gravure. 

A variety of repeat lengths— 
vital to packaging production 
is made possible by using inter- 
changeable plate cylinders in a 
wide range of sizes 

Ink saving is 
orthodox 


claimed 
letterpress. 


over 
Either 


Exhibition visito 


At the Plymouth Productivity 
Exhibition held recently at the 
Royal Naval Barracks, the 
Wiggins Teape stand showed a 
comparison between the old hand 
methods of papermaking, and the 
up-to-date machine and quality 
control methods Practical 
demonstrations of papermaking 
took place during each day, and 
all visitors were invited to make 
their own sheet of paper. A 
composite dandy roll showing 
many of the standard water 
marks of the Wiggins Teape 
Group was on display 


. = 
Nylon papers ‘are 
10 times stronger’ 
It is reported that paper has 
been successfully produced from 
synthetic fibres in the United 
States by the Du Pont Company. 
It is claimed to be from three to 
10 times stronger than paper 
made from conventional pulp or 
Tags 

The new paper was made ex 
perimentally from nylon fibre, 
Dacron polyester fibre, and Orlon 
acrylic fibre, but is not being 
made commercially yet. Du Pont 
are not likely to make the paper 
themselves but will make details 
known to the paper industry 


Research in Canada 


The Canadian Government 
to back a laboratory for research 
into pulp and paper production, 
to be located in Montreal. Est 
mated cost is two million dollars 


re-set or heat-set inks can 
1, Paper savings of 15 per 
e also claimed. 


uirst issue of 
vinting News’ 


issue of Printing News, a 
which sells at 6d. was 
hed on September 1. It 
16 pages. Many of the 
play advertisers sent mes- 
f goodwill to what Lino 
& Machinery Ltd. describe 
new and, it is expected, 
medium.” 
s published in newspaper 


pecial distribution scheme 
yperated for the first issue, 
wr the second and further 
Printing News will be on 
| sale. 


make paper 


. 
ve specimen book 
° ° 
is selective 
» of the most distinguished 
specimen books of the year 
s from the Surrey Fine Art 
Ltd., Redhill, Surrey 
ugh the firm has been in 
nce since 1920 this is its 
full-scale specimen book. 
does not show, however, all 
type material accumulated 
35 years. Rather it is the 
t of a decision taken in 1950 
pletely to reorganise the 
3 type equipment 
Now five years later the firm 
ibie to present a_ selection 
ich does not include designs 
h discriminating print buyers 
conde mn as obsolete 
Handsomely printed in red and 
k the book is spirally bound 
white 
ts are two-fold There 
mechanical composition faces 
fonotype and Linotype). A set 
ece of copy is shown in these 
dy faces in various type sizes 
nd there are tables giving the 
imber of characters in measures 
m 10 to 30 ems 
The display 


faces (Monotype 
ind Ludlow) 


are shown in com 
plete alphabets of various sizes 
There is a section on Ludlow 
uscellaneous matrices, Mono 
type borders and ornaments 
rules and continuous borders and 
Linotype and Intertype rules and 
borders An interesting section 
shows the use of decorative 
borders in a distinctive way. 
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EAST-WEST 
LINK ON 
BOOK DESIGN 


Opening the fifth Internationa! 
Book Design Exhibition, of 
ganised by the National Book 
League, on Thursday last, Pro 
fessor Arnold Toynbee said that 
books shared the ability of germ 
and “dangerous thoughts” in that 
they could leap over all frontiers 

The collection on show had 
surmounted one particula 
barrier—that dividing West and 
East Germany, both of whic! 
were represented 

The exhibition will be on show 
at the NBL headquarters 

Professor Arnold Toynbee opens the Albemarle Street, London, W 
International Book Desisn Exhité- throughout this month I 
tion international exhibitions a 

every two years and t) 
has increased 


800 books shown 

In 1953 11 countries took 
This year there are 23. Re 
sented for the first ¢ 
Austria, Bulgaria, Denmark 
Germany, Iceland, Italy, M 
the Netherlands N « 
Rumania, Spain and Sw 
Nearly 800 volumes are 

A comprehensive cata 
has been printed by Har: 
Sons Ltd., on paper supplied 
Spicers Ltd. Spicers are sf 
thanked by the NBL Cou 
their generosity as is the M 
type Corporation Ltd. wi 
tributed towards the cost 
duction 


British books in 
Danish fair 


The British Cour in co- 
operation with members of the 
British Publishers’ Ass ation, is 
sending a display of it 1,500 
books to the tis Trade Fair 
in Copenhager Thursday, 
September 2 Sunday, 
October 16 

This will be t! 
British books 
The majority 
have been giv 
are in uniform « 
and have been 
the last few 

The Britis! 
will occupy ire feet of advertising art 
of space in t f the 
Forum build nd has The Art Directors Clut 
been designed Walters Chicago exhibition con ttee ha 
and = constru Kennedy selected the Prudential Building 
Displays Ov i The as the site of its 19 Annus 
catalogue of t! being Exhibition of Advertising Art 
produced b \ Clowes, The Exhibition will yen n 
Ltd Thursday, November 
combination cockta 
dinner to announce 
winners 


lay of 
bition 
which 
hers, 
1 series 
within 


exhibit «= Chicago exhibition 


award 


Still going strong | 


arntivai 
(1819) 
ther end 
printing leaflets at 


ndon Signcraft Lid. jor the Swindon 
onsisted of a Royal Ce 

lressed printing a poster 4t the 

Platen was running and 
high speed 


, 
umbian Press 
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TRICKY TASK 
FOR BOOK 
SELECTORS 


AMONG the commod 
might tempt me to go in f 


lifting. books come an 

That applies to the war 
good book hop ind 
more so to the wonderful 
from the world pub! 

to be seen, and even hand 


National Book League's fif 
national Book Design Ext 
Albermarle Street 


Not that the book nh 
or ¢xpensiv the B 
for instance, which 
Penrose Annual, 1954 
number of Penguin 
But all the book 
lavish, cheap of xy 
been selected solely f 
ss constructior 
graphy, machinir p 
suitability for pu i Reg Rivers (left) and Peter Hood on 
appearance in re set with Susan Hayward at the 
' Altogether 77¢ MGM studios in Culver City. 
rom 235 countri nd 
oo — — | , ston _ Washington, _Philadelphia 
Co.: and Edward Young everal other cities 
Hart-Dav st | When they were visiting New 
t once d at nd a they saw the first appearance 
42 Tt -zhit . , Gino Prato, the Italian sho 
sales x ¢ ik who subsequently came so 
this month nd ; 
who love good work ir to winning the $64,000 ques 
page yn. Four weeks later, in Holly 
‘ * * n od, they saw his final appearance 
hen he, wisely, perhaps. settled 
A LENGTHY $32,000. By that time the whole 
States has just bee America was discussing the shoe 
Reg Rivers, of © |i! ker’s chances. It was front-page 
Partners Ltd., w Pet ws in the papers, and even the 
agency's TV ex Englishmen in a Hollywood 
visiting Canad I | chewed their fingernails as the 
New York. H sion grew 


Roe Outdoor Advertising 


BUILDS BIGGER BUSINESS 


\ 


wt 


* Over 70 advertisers use 
Roe Outdoor Advertising Limited 


for poster and transport advertising, 
signs, displays, films, and 
exhibitions throughout the country. 


London: 73 Grosvenor Street, W.! 


ROE GOUTDOOR ADVERTISING LIMITED 
Manchester: 20 St. Ann’s Square, M/C 2 


Short—and 


appealing 
ONcE 


again R. 


A. Redhead 


(general manager of Associated 
Newspapers) appealing for ip- 
port for the Printers’ Pension Cor- 
poration’s Anniversary Festival 
Appeal. of which he is Steward 
This is the 128th Appeal id 
the excellent work of the Corpor 
tion is well known, he writes “I tak 
credit for my brevity and send 
you what must undoubtedly be 
shortest appeal letter on record. \ 
credit, though, but your cash is 
I really want" 
Contributions should be sent 
him at Northcliffe House 
* . * 
"THAT the Ferodo Works Bar 
come from being an almost unk 
combination to a leading ban 
regular broadcasts and a TV ay 
ance, is largely due to H. Ek. G 
Harvey, who, in addition to 
publicity manager and PRO of I ) 
for the past four years, has ac 5 
he B $ 
hairn 
Une o! 
ember 5 
ppearec 
lio at 
ineous 
In 1 
»-nigt 
ecom 
PRO, 
Harvey 
mselt e 
vera 
irance 
V and S 
H. E. G. Harve; aaa . 
sponsible for the ramme 
brake testing sho the BBC 
“Driving Club 
It was he w duced e 
annual award of t » Tro 
1 mag t go en f c 
most oO B trib 
to the sport of n 
Before last years M r Sho e 
sent oul an attract earir e 
merals 300 to rs of Yr 
ade and technic cahio d 
all national pre mot 2 
correspondents, \ ird te g 
them that the tre clue i 
stand at the St re a press 
reception was be 
Now he is > era! sales 
manag { new B subsidiary 
ff the Webster Corpora 
on 
* . . 
BP ACKAGES id domtente 
irc constantly r my d Sk 
One of ther day was from 
Philip Hutchings, pu mana 
of the Avon India R Co.. I 
It contained tw nflatat 
balloons deck " A irse 
Tyres insign ger with a lea 
let. I was ins flate bot! 


or f cip Tyres 
A good idea B I hope that 
f . 
next time Mr. Hutchings will send 
me four Aurseal tyres—with a car 


attached! 
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The three-hundred-year-old  stage- 
coach and four at Stanhope Gate 
with Miss Cheese’ (Miss Anna 
Massey) and M. le Comte du Vin 
(Anthony Hayes), after the Cheese 
Bureau elebration of the marriage 
of Cheese and Wine 
‘Wedding’ day 

ON 2 day last week about 
1.30 p.m. people near Park Lane 
we urprised to hear a coach horn 

1 to see a CO with what 


party seated 
in fact 


ing “ 
lookec i ke 
on top. And that 


h \ been celebrated 
but the marriage of “Miss Cheese 
ind ““M. le Comte du Vin 

he scene of the wedding was 
Gunter’s: Miss Cheese was Anna 
Massey, now playing the name part 
in “The Reluctant Débutante M 
le Comte was Anthony Hayes, now 
doing the same in “The Boy 
Friend and “mother-in-law” was 
the Cheese Bureau, strongly aided 
ind abetted by the J. Walter 


Thompson 
the Bureau 


Company, whose client 


Mainly responsib for organis 
ing this excellent stu was Nigel 
Neilson, of JWT's public relations 
department It so happens that 
JWT also handle Wine and 
Spirits Association of Great Britain 

so that this was quite a family 
party, fully justifying the presence 
of D. M. Saunders (the agency's 
chairman) John Rodgers MP 
(director), Peter de Peterson (direc 
tor in ch irge¢ of tr e ( neese Bur Au 
xccount), Eric Knott (director in 
charge of the Wine and Spirits 
account) and Peter Bowen-Davies, 
account executive for Wine and 
Spirits. The many guests included 
at least two famous gastronomes in 
the persons of André Simon and 
Philip Harben. 

It is a standing reproach to 
Britain though we produce a 
number cheeses, it is usuatly 
ynly at tions like this that one 
can sample a Leicester, a Dunlop 


or a Wensleydale 


CONTACT 


WEEK'S WISECRACK 


~ 


“I know the big squeeze 
is on—but put your secre- 
tary down, Carruthers.” 
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Quahty i 


& 
' tis 
Sereen-printed in 8 Nor 0X 


colours with 3- 
half-tone mattress 


olour 


Quantity 
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‘gat *y 
o¢ 
Our clients enjoy the facilities of f 


first-rate designers and letterers, 


fine craftsmen in many trades, 


15” high and the services of one of the 
largest display organisations in 


the kingdom 
most modern equipment. 


complete with the 


Thirty-five years of progressive 


experience is available to you durabl. 


we know most of the answers to 


visual selling. There is a mark 
: f Showcard, «ize 
of quality on every display by quliceen dae wanted undieedl 


Priestleys whether itisa ingle “ Vynide matenal padded 


or one of many thousands, 


PRIESTLEY S of Gloucester 


COMMERCIAL ROAD, ¢ 
9 BUCKINGHAM STREET, 
VICTORIA BUILDINGS, 32 DEANS 
70 CAROLINE STREET, BIRMINGH\* 


PELEPHONI 22281-4 

PELEPHONI PRA 4277 
HESTER 3. TELEPHONI WEA 
HONE CEN 1941, AND AT CARDIFE 


Three-dimensional 
display 22° high » 


printed in 8 colour 


y 


AlbeviusMangnus 


Discoveries made by the twelfth century alchem- 
ist led the way to chemical science. But it is the 
modern chemist who has given the alkahest to the 


graphic arts. Kodatrace — the perfect trans- 
parency — solves all the problems of accurate 
tracing and permanent recording. 

Constant experiment and test maintain the qual- 
ities of Kodatrace to ensure that with this modern 
transparency you can always do a good job better. 


Kodatrace ~ 


THE MODERN TRANSPARENCY 


Send for test sample f 
Kodatrace and a DS 
Drafting Card —the di- 
mensionally stable, dual 
surface drawing m™a- 
tenal. 


Sole distributors 


H. C. STERN, CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2 


TELEPHONE HOLL wee 


SE St BELFAST 


PHONE: FLEET STREET 9179 PHONE: BELFAST 22884 
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‘Reader’s Digest” 
in Arabic 


Reader's Digest is to 
duce its Arabic editior 
ceased publication at th 
1947 owing to import re 


January, 1946. Its 
Al Mukhtar. Rates a bas 
average monthly net sale « 
copies, and will be £42 ; 
and white page-——l6s. 6d 
per 1,000. A two-colour 
will be £48, and four-~ 
£70. Copy will be trar 
Arabic free of charg 
publishers 
- * . 
The October issue of 


Housekeeping will be the 


ever produced—292 pages. ( 
the features wil) be TV and 
competition with tclevision % 


prizes. There will also b 
ment on fashion styled kr 
* * * 
This week's Farmers Wee} 
cludes special reports 
cultural discussions and 
of the British Assoch 
meeting at Bristol, and 
of the British Vet 
tion's Annual Congr 
. * * 
Britain's 12 best b 
finalists from an ent f 
in the Aeromodeller’s Gold 
glider contest, wil 
Station Halton on Saturd 
pete for the title of G 
champion of 1955 


Bob 
eight-page 
on commercial 
next Wednesday 
commercials in 


Hope will introduce an 
detachable supplement 
TV in MMustrated 
He will describe 
America, and tell 
what British viewers may expect 
Kenneth Baily will preview some of 
the programmes 
* 


x 
Next month Parents will launch 
its biggest advertising campaign 


since the present owners began the 
journal as Childhood eight years 
ago. Spaces have been booked in 
the Daily Express and the Daily 
Mirror and the campaign will 
through to March 1956 
September and October issues are 
of 108 pages 
* 


7 ” 
The October issue of She will 
contain a special beauty offer of a 
purse-size perfume and a matching 


soap tablet from the Admiration 
range 

- ~ * 
Published this month is the 
special September issue of The 


Navy, which is annually produced 
as a background to the SBAC show 
at Farnborough 
* od 
Complete news and picture cover- 
age of the Farnborough air show 
has been given by a special 28-page 


newspaper format edition of 
Aeronautics. The paper = full 
reports of the Society of British 


Aircraft Constructors’ dinner at the 
Dorchester Hotel on Monday, Oliver 
Stewart, the editor of Aeronautics 
is giving the official commentary at 
the air show. Aeronautics is a 
George Newnes Ltd. publication. 


Hanover Square 


—door fo g 


idvice on advertising 


TOWNEND-SMITH & HARDY 


LIMITED 


Incorporated Practitioners in Advertising 
MAYFAIR 4847-9 


‘ a 


_— / 


-—_ 


This advertiseme r Ever Ready, 


in full colour, a d on the front 
cover of the Wir . & Electrical 
Trader Radi ” report on 
August 2 1 tors of the 

Trader said is advertise- 
ment was the triking since 
1923" to be carr a front cover 
advertisement in journal. Ever 


Ready agents reenlys Ltd. 
* - 
Newsweek Eur: the circula 
tion of which h ased during 
the last 18 mor m 28,000 to 
35,000, is increa guaranteed 
weekly Average tid sa to 
40.000 as from 1956. On 
that date th g rate will 
go up from 435 S$ per page 

black and whit dollar 
* * 
The British Pr published as 
a bi-monthly s 88, is to be 
published at th ng of every 
month from nuary The 
price per copy duced from 
2s. 6d. to 2s 
” 7 
From Januar he Purchas- 
ing Journal w its adver- 
tising rates its format 
New rates for seruions will 
be: full-page f-page, £18; 


quarter-page, i Ww page size 


is 10 in. by 7 
* ial 
A £1,000 M ompcetition, 
the first half 1 is carried 
in the current House Beauti- 
ful, will b« ied in the 
October issu no sale on 


September 22 


Bertie Joel (let 


with G. Jagear Mrs. 
at a cocktail by 


Classified Commercia! 


SEPTEMBER 9, 


We Hear 


Arrangements have been made for 
joint staff and office facilities by 
Hereward Phillips Ltd. and J. 
Murray-Smith Ltd. Each firm will 
retain its own identity, but will col- 
laborate as and when necessary. 


* * * 


1955 


For the sixth consecutive 
Robert Johnson is 
licity for the International Brother 
hood of Magicians’ Convention, to 
be held at Southport next week 


£200 gift 


Devon Genera! Omnibus and 
Touring Company has sent a cheque 
for £200 to Torquay Corporation 
“in appreciation of the good work 


year 
handling pub 


that the council's publicity com- 
mittee has done for the town.” 
* * - 
Proportional Instruments have 
ssued a small booklet giving 
details of several new products 
produced by the firm Among 


these are two new set squares 
* * * 

Members of an expedition which 
left England for Gough Island last 
month were supplied with Ronson 
Whirlwind lighters by Ronson Pro- 
ducts Ltd. for their six months 
exploration of the island. 


Grocers’ exhibition 


4 Grocers’ and Allied Trades Ex 
hibition is to be held at Belle Vuc 
Manchester April 24 to May 5 
next year. It will be promoted by 
the Northern Co of Grocers’ 
Associations, the North Western 
Multiple Grocers’ Association, and 
the Manchester, Salford and District 
Grocers’ Association 

* * * 

An extensive range of Prestcold 
commercial refrigeration equipment 
will be on display at the company’s 
show rooms n King Street 
Hammersmith, from September 19 
to 29. as part of a Prestcold frozen 
food trades exhibition 
* * * 

1955-56 


from 


inci 


The edition of the 
Aeromodeller Annual will be pub 
lished on November | 

* * * 

Change of address: “The Navy” 

to 1 Arundel Street, Strand, W.C.2 


nan of the Kemp's group of publishing companies, 
A. Reynolds, of 
Kem; s to celebrate 
Television Directory. af ‘Ss.. as 


Associated-Rediffusion Lid 
the publication of their 


part of the new 


“Kemp's Directory. 


sf 
EE 4 — 4 
Publications News and Notes —— ae a 
f Pa ee * * Orne sa a 
‘T RADE R. - 
oa "a ae. 
skvetomct | : ; 3, ae 
a | 4 
“ay at . 
x 2 a) ‘4 are "I q 
eis me SE _ 
7 Ff 3 
e LS ee _" pe 7. 
.|—l Fa a 
. t a > 
= a a 
7" Bey 22 : 
Rr “a _T nad 
a for lq 4 = 
' sta ‘ al ¢ 
po ad 
a ot 
ae 2 
oufum sue ie: ~ 
Bs : 
2a i. allie 7 
AG = age 
ps gee | * 
| = Se a. 
TAO * 
Ye . } Ny ‘i 
, Ne | ye ym ; f 
1% Ny } 4 | tits 
iit i a 
ig | 1 yrds <5 
g' . = yt Wh ieee 
pevetge ee fm roa | -— 
“omy =—) ——_ tay " ] me 
“di a ial | - 
» ee aT AT — -~ “ 
ie: 6 . o: .. “ 
15 ¥. ‘ Sy > 
2 » mi — =— ‘ i. ; ~ 
> a sf Sa" ee as : 
pe ‘3 > “RS TE axes c : 
—_ = Page on a ae 
—— be ENR a e 
ak Pes 0 i Oe Ash Al $ ; 
1 ie a on (thie is 
eS oe ea 
5 ae vis < ee Pe, ; . : f 7 a - ae 
My Pe | CS ree ie eno : i 
f = ~ tas by 4 ee 
< , — “7 ae ; . oe Se . i 
? 3 >. fi is mi % 
—,) = —— by 
ee ae 
| es La 
a 4? aa 
‘ Bi ey 
oS . 
ey 


SepTemMBeR 9, 1955 ADVERTISER'S WEEKLY 


CITY DISPLAY ORGANTSATI 


* ....You can’t miss your connection 
when ©.D.O. takes on the job aia 


It is our function to provide the vital link between 


your products and your customers... to prese nt vour goods 
Our special facilities in these works for the prefabrication of 
exhibition stands enable our chents to judge 

their exhibits before they arrive on site 

Our shop front productions, architectural and engineering 
scale models, window displays, in fact, all point of sak 
material, supported by the City Display nation-wide Dealer 
Service organisation—all contribute to the complete and 


unique service C.D.O. are able to offer discerning buyer» 


30 UXBRIDGE ROAD, LONDON, W.12. SHEpherds Bush 
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B.O.P. 


SPECIAL CYCLE 
SHOW NUMBER 


STILL A LITTLE 
SPACE (LEFT 


Advertisement Manager: George I. Phipps 


LUTTERWORTH PERIODICALS LTD.. 
4 Bouverie Street, London, E.C.4 
Phone: Fleet Street 1732-3 


FOR IMMEDIATE RESULTS AND FUTURE GOODWILL 
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‘Sneeze’ series 


Milo for DDWS 


| | by Kleenex 
The biggest-vet advertising - 


pv « 4 9 campaign for Milo, Nestlés A seven-second sneeze wil 

Batchelors use TV ‘demonstration Sak, be being handed by tent chndod in 0 eovins of TV. 13-00: 
new Milo agents, Dolan Davis commercials for K x. The wl 

4 Whitcombe & Stewart Ltd. will be “Hygiene iv 

commercial, full-colour pages Starting this month large spaces} they will featur 

will be seen in the national handkerchief in 

dailies, women’s and general packet. This ser commence 

interest magazines and the trade on Friday, September 2 ud will 

pres. be seen at peak hours « luesday 

spots. will ind~=s Friday and on Sundays 

nes, and new filmicts , between 3 and 3.30 p.m. unul Ap: 

gents are Foote, Cone & Bele ‘ r 1956 

ocessed peas will also | ‘d from the first week-en Lister agents 

V. At el nned soups b 


camnoaigr 


Batchclors Peas Lid. have booked on the opening night 
nT rcial TV. when a soup-miaing < stration will be showr 


w range of sachet sour 


Press advertising will b 
ities sea A d Agents for Lister & Co. Ltd.. are with a half page in Du 
Mather & Crowther C. Pritchard, Wood & Partners and followed by other ' 
Lid in the national da 
women's magazin Ay 


Foote, Cone A Belding Lid 


CURRENT APVERTISING AT A GLANCE 


Ht s NES, using RECKITT & COLMAN LTD, 4 . 
Accounts “press and large spaces in using commercial TV, TV 1 Vantona spots 


‘ress and large spaces in imes 


{ 


' dailies Sundays and tad imes ’ t daihes 
LEWIS NEWCOMBE LTD. and : . : we . . 
R. G. LEWIS LTD., dealers in . (C. W. Hobson rags he Be : Seren for 13 weeks 
for § ‘ 


son 
P ouch l . t ational . ong RS. Al t XON & co. n i. aon ? t ~ y Lid ur 
manufacturers { auona ‘d aa ationa Ever gs Sunday n’s flmlet a ‘ ; Ml a € inet 
' Campaign it Pines provincial pres magazines. (Rog wat to ence 
wea Dai y } uy ess for . Horse Whi sky (¢ Ww wr Ads rtisin Lid ; paign for tow 
xcklesby Ltd 1 Lid) F. W. GRAFTON & i ME eget Ba 
lr. B. JONES LTD... manufac \TONA TEXTILES LTD. using women's | n ow oe * 
of Echo nylon stockings, for D. H commercial TV, Cinema sunch | s Sc stembx r 2 
Brocklesby Ltd filmlet and full-colour ruary 95 fo \nt-Shri hey 
BENHAM & SONS LTD. ki chen + a ee ~~ aaa os ae 
hoor : = tin Bisex nein and bedco S sborne cen ct, calk OV 
\ ating d heating eng xk Co., Ltd) SCHOLL MEG. CO. .u : duce the Vant 
( amen 1ign in trade and technical "raptor j uns tie-un with 
press for D. H. Brocklesby Ltd I HELORS PEAS I TD. | using ho ee cane - a 7 
, Wnt vening F omen'’s mag 
R. & G. CUTHBERT LTD. (Cu il TV and large spac ahied boll colour pages in Womar 
eds) for S P cock Lt nal dailies, Sundays an ) \ . Own and Queer A 
PIN AL D LTD.. manufacturers a - ya wether ‘4 — Osborne-Peacock Co., Ltd 
. wr par won for G Tr rT & i. PrOw > ‘ 


Gotch Adve rtising ‘ M td) | (Ma t — 
h ) sing commercial 
EMEX LTD. ownend-Smith & rm y L l-colour pag 
1“ 1-cOok i S ’ 
Hardy Ltd impaign using azines for 
irg spac n women's maga 


Cone & B ding 


IRISH ROPES LTD., for Padbury 
Ad i t1AM og par A ee 
D., ng hal ai 


ARTHUR MURR AY SCHOOL OF us 
DANCING for Roger Pry al 
Ad rising (id ees BEN ; ee ; 
ae (NESTLE CO. LTD.) fo we eee tention require a 
Dolar Davis Whitcomb & fn ’ ane 
tewart t Campaign using ; 


tor ilies zeneral interest 
ad womba's Inaaatiats end toate |420 CULERIOOUORT PRODUCTS 
rD., using commercial TV 
CHASE PROTECTED CULTIVA f-page in the Daily Mirror and 


f and 
TION LTD. for Central News arg j mh mate 


Lid 


Campaigns © & Belding Lid) o experienced in handling 


NISTLE-LeMUR CO. u 
res it iily Mirro 


LOUIS SPEELMAN LTD,, launch 


large national accounts 


LUPE-TANGEE LTD. 
Tangee, new rang 
t & ¢ Lid 
r) H. FLUDE & CO. LTD. : 
McINTYRE. HOGG MARSH & oes eee SS Sanes anes Write or phone : Traffic Manager, 
CO., LTD. using Ra Time gees ween sppter Ganley 
ade nr Gas are on stockings. (Johr alifa . 
rade press for Rad nef cay d Young & Rubicam Ltd., 
SOMERVELL BROS. LTD. using 
DOWNLAND BEDDING CO. mmercial TV, national d Roxburghe House, 
, using Ideal Home, Good if ir pages in v n 
Housekeeping nd gavir ho 
AZINE Benson Lid.) 285 Regent Street, W.1 
H. & T. WALKER LTD. 


women's maga Tel. HYDe Park 6757 


(Samsor 


paign. (Alfred Bates & Son, Ltd.) 
HYGENA CABINETS LTD. 


— Mit Al oS. 
uk with 
(T. B Br wn | id.) 


Current Advertising 
ae 
oe: 
full-colour ‘pase sin national magazines \cents a paces 
oy Ltd. \ i 
il 
: he 
Z . I 
ee: ' 
< ‘ 
Oe ‘ 
#8 ¥ Oman 
4 ee ; _ YOUNG 
7 | 
ae, 
xe rr | 
mn | 
= SC“ 
ee \ y its gazines 
os with half pag mothe Daily ch new hair dye. Colortu | 
Re Exp Cc. M & ¢ Lid 
on 
| 
* ~ 
a‘ 
Ss 
os 
oe 
E 
. n Ideal Home, House aes 
Beautiful, House & Garden and B.B ching 
+ rade press. (Alfred Bates & S P trad 
Ltd.) pre 
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ADVERTISER'S WEEKL: 


APPOINTMENTS VACANT 


have an imm 
COPYWARITE 


experience 


of accounts— 
textile 


—his copy 
—and his sty 
compelling 


WEST END AGENCY 


ediate vacancy for a 


R with sound ager 
Able to prod 
intelligent copy for a varied gr 


ncluding fashior 


ust be brevity 
le moderr t 


He must be adaptable and use 


working quickly For the 

young man this is ar 

to join a growing Age 

develop with it 

Full details please ating ex 

ence and salary q 4 
Box 1827 


ARTIST DESIG 
produce ' 


we 
M: 


ENGINEERING COMPANY requires PRACTICAL MA‘ J by 
Assistant for Technical Pu t Aue ( e 
Dep for writing and mf ret 
wOTK On Service manuals ‘ x « i | a x 
structions, et Art work not r I 
NER quired Knowledge of CI. eng Box 1806 A eet St EC4 
" and/or automotive electrica eq re ——$—$——$— 
y nent an advantage Some experie — 
orowuctign of seco eacces | STUDIO MANAGER 
esse al S-da week State ag 
ta silable Siena ened. 2 “ ect “ required wit! erience 
nel Manager CAV Limite Write fu 4 4 Salary 
Warple Way, Acton, W 
ntiendiastes Box 
Advertiser's Week t St EC4 
ieee SILK SCREEN n W 
ipst-Grdss ms 
: Manag 
~ B . A tSt EC4 
required t dexpanding medium 


size Advert 
trade and ¢ 

Our man 
Agency work 
of crisp 


roughs anda 


work as requir 


Write giving details of experience and 


salary required to 


Art Director 
D. H. Brocklesby 


LIMITED 


Bond Street House, Clifford St., London, W.! 


y 


€ 


With a quick grasp of the essentials 


CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. por dispiny panel inch. 
APPOINTMENTS WANTED, 3s. per time, 35s. per display panel inch. All other 
classifications, 4s. per lime, 45s. per dispiay pamel inch. Mix mom, 5 limes. Box No. 
charge, one line plas Is. covering postage, etc. Series rates on application: all 
advertisements cader seven insertions MUST BE PREPAID. Address “ Advertiser's 
Weekly,’ 130 Fleet Street, Londos, E.C.4. CHAscery #2844 (Ex. 25). 


! APPOINTMENTS VACANT 


Siteations Vacant * The engagement of persons answering thes: ad)crtisements must 

be made through a Local Office of the Mimistry of Labour or » Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a Womau oged 18-59 inctusive 

unless he or she, or the employment, is excepted from th wovisions of the 
Notification of Vacancies Order 1952." 


National Advertisers in Manchester 
have a vacancy for a 


LAYOUT MAN 


able to produce visuals and finished rough: esting 
accounts and superannuation scheme VV full 
details to 
Box 1823 
Advertiser's Weekly 180 Fieet Stree 4 


‘ncy handling varied 


SEPTEMBER 9, 1955 


APPOINTMENTS VACANT 


DO YOU LIVE 
OUR SIDE 
OF LONDON? 


We have vacancies for a LETTER- 
ING or LAYOUT ARTIST, and 
1 PRODUCTION ASSISTANT 
Both positions offer interesting 
rk, scope for advancement, and 
Please write or 


1 
a generous salary 


yne 


LASHBROOK ADVERTISING 
123/125 High St., Uxbridge, Mdx. 
UXBRIDGE 2672 


FIRST-CLASS COPY WRITER VISUA 
LISER required. Excellent opportur 


PI 


Ww ag f 
Advert F Ltd Mant Hou 
Great Charles Str Birminghar 


SENIOR AND JUNIOR 
TYPOGRAPHERS 


WANTED 


Applicants must be capable of 
producing good finished roughs 
for a Print Designer. Excellent 
conditions and prospects. 


Box 1731 
Advertiser's Weekly 180 Fleet St €C4 


WANTED, Young Space Salesman wit 
scientific bias for gh-class 7 

J G ‘ and 

Box 6 Ad. Weck Fleet St E¢ 


accounts. 


be experienced in 


Telephone : 


Creative Manager 

SAMSON CLARK & CO. LTD., 

57 61, Mortimer Street, London, W.!. 
MUSeum 5050. 


CLARKS 


want 


SENIOR VISUALISER 


to iriety of interesting and expanding 
ling the production Nati counts. 
lients’ presentation 
amount of finished LETTERING ARTIST 
capable of finished lettering to very high 
Stan 
Good sala Non-contributory pension and 
lunc icher schemes. 
Phi 


"Phone your classifieds 


to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | EGQDICSIRZEN 


REID WALKER ADVERTISING 


ADVERTISING | THE BRITISH PRINTER 


wus Gr fecuee at ta eneomane OF MANAGER 
require another 
EVERY MONTH COMMENCING 2nd JANUARY, 1956 
resourceful or 


leading Br ” 
a erefore NOW REQUIRES required by leading British man 
- facturer of fibre building boards 

years of age a with 


VISUALISER ahem : - - * ‘ ar ree i ae at a te a pe s ability ~ inie ~ stan - 4 tre 
ie ix and \ py and keep national campaigns experience 
and also a practical - ape tA z oo thee dee penta A. ee ad ae dt 
horthand typist pre : experience fice f a publishin als. exhibitic displays and 
TYPOGRAPHER Aiaad Or PIMNE OO ene ne geder do mane mesariah, exhibiclons, eplays 


eciu 


ve complete ¥ size advertising departm 
those suitably : : sc ; ea i tror t position is per ane 
fo service increasing cue pranenat . ; sive Gnd cuperannusted 
business : s gy ‘ e $s, by lette Ny fidence real opportunity { 
The G 8 , te advertising man wit 
and ndon, W.C.2 drive. Age 30-40. A 
Ss are consumer pro j 
| advertising and which must inc « 


desirable ' SPACE REPRESENTATIVE = require past 


experience age 4 
Manage ae pea Lond ’ required, should ‘ 

dvertising Ltd., Effing poor : ; _ , the Sales Manager, Ceilotex 

. strand, W.C.2 ' . , ” Limited, North Circular Road, 

nd. Good salary —_ , London, N.W.10 

Automart ms 

mercial Ros 


TECHNICAL PUBLICATIONS DErt 


argc Chg c & 


D.D.W.S. "an tor —— 


Sor 


MAN ou od eo T- 
TE WART A if 


ings aod 


ne Publicity Ltd., Adan Ne require ano Ma dure 
Faro Sasi, Wi REQUIRED ) Sees oe - 


equ 


th ability to produce saline Genie ; ~~ aft ate 
TECHNICAL ginal deas with a . 10d f TION Mat 17 Pers cl Ma 
se of design, to the —_ Warpie Way 


ILLUSTRATOR shed rough stage DESIGNER DRAULGHTISMAN or TYPist ‘ LERK 


r * ' 
Vrite, giving particulars Fat nable snauih “ 
r 4 


We are requiring a first-class Illustrator 
capable of making perspective line and age experience i 
halt-tone illustrations from engineering ary required, to = 
drawings A well paid and responsibie 
>b for the right man Box 1716 

HAYWARD & MARTIN LTD rtiser’'s Weekly 180 Fleet St EC4 
M6 High Street, Bromiey, Kent 


RAY 6702 ~ - “ nn gee f oes and SENIOR 


requir 
Midland —_ 
ALL-ROUND ARTIST required by ghar rea preferred , 
busy Advertising Agency Good xperner A C C 0 {J N T 
quality finished work and slick Visuals : 
TEMpile Bar 9507 a4 ‘ m . 
A really first-class ccaiin Maat eal wnctien 


1 long and varied experien 


jor national account 


TYPOGRAPHER = pee een 


T} ve want must be able to 
lirect pr on the accounts upon wh 
WANTED Pa emer 
, id rs conferences, make client 
ntact at the highest levels and 
for Press and Promotion material in a leading Lon- be ] material for a group director 
don Publishing House. Good all-round experience 
tions should be in writing, 
llest details of education and 
r to date, and stating age 


necessary. Good salary. 5-day week. All applica- 
tions will be treated in strictest confidence. Please 
write and supply details of age, experience, 1 salary juired 
qualifications, and salary required to : 
ild be addressed, marked * Con 
i the Managing Director, Scott 
Box 1844 Tur ociates Limited, 17/18 Dover 
mn, Wl 

Advertiser's Weekly 180 Fieet St EC4 


HYDE PARK OA8\ (10 lines) 


*Phone your classifieds to CHA 8844 (Ex 25) 
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SEPTEMBER 9, 1955 


“CLASSIFIED ADVERTISEMENTS 


PERRY PRESS PRODUCTIONS LTD. 


the publishers of 


YOURS 


Britain’s first and only family 
magazine free, controlled 
mass cir n of 1,000,000 
copies, deta f which were 
announced the Trade Press 
recently, ar . in a position to 
consider ap ons from addi- 
tional 


Top Space ®soresentatives 


Applicants n only be fully ex- 
perienced in deal: th agency executives 
and their cl lt is essential also that 
they should app - the almost unlimited 
potential off » 1dvertisers by this new 
medium whic! editorial penetration 
in the home \ ynal scale. 

YOURS has a uture ; if you want 
to link your o | it by working hard 
and enthusiastically a progressive and 
expanding organisauion, this is the opening 
for you. 

Write fully (no telephone calls, please) 
stating your age, experience and qualifica- 


tions to 


ral Manager, 


YOURS 


Perry Press Productions Ltd., 


Standbrook House, 2-5 Old Bond Street, London, 


W.1. 


. APPOINTMENTS VACANT 


Situations Vacant * The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is « man aged 18-64 inclusive or a woman aged 18-59 inc ve 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


STUDIO IRWIN 
ARTISTS 
COLOURISTS 


Top w experienced qualified artists. Congenial 
conditions is and superannuation schemes. Write or 
telephone for appo:ntment to 


Art Durector, 
LDLO IRWIN LIMITED, 
8, Chancery Lane, 
ndon, W.C.2 


lelephone—Chancery 4141 


ENGINEERING COMPANY = requires YOUNG FEMALE ARTIST required 
Junior Assistant ical Publi- for Packaging/Display Studio with 
cations Dept f lation of experience in lettering and design, to 

atalogues t tc Some work on packaging designs for per- 

experience of sim x essential fumes and cosmetics Staff canteen, 
Knowledge of d ! electrical five-day week and staff gift scheme in 
fields an Knowledge operation. Salary according to quali- 
reproduct t e i printing fications Applications, including «a 
necessary 5 ¥ State age, small selection of recent work and 
present positior ce, when particulars of age and experience, to 
available, salary re Personne! the Studio Manager, Goya Ltd., 
Manager, C.A \ i, Warple Badminton Court, Amersham 


Way. Acton, W 
WELL-KNOWN PUBLISHER of Tech- 


ADVERTISEMENT i RESENTA- nical and General Books requires 
TIVES rea advertise- young Copy/Layout Man (20-24 years) 
me s for fF mes, etc for busy advertising department. Some 
Oo xperience experience an advantage, but keenness 
need app nses and and desire to learn more important 

mr Full particulars to 
Box 1822 A et St EC4 Box 1712 Ad. Weekly 180 Fleet St EC4 


HYD® & PARTNERS LIMITED 


REQUIRE 


SPACE BUYER 


wil ig): knowledge of Technical & In- 
dustrial Pr and practical experience of 
sp and recording systems. 

AND 


COP YWRITER/ 
IDEAS MAN 


can infuse interest and originality into 


is work which will be mainly for technical 
ind istrial clients. A knowledge of 
eng ring essential. 


Wy fully in both cases, 


ating age, experience, salary required to 


90 Queen Street, London, E.C.4 


SO TLE s? , 
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CLASSIFIED ADVERTISEMENTS 


Street’s 


require a first-class Lambe & 


typographer 


please 


. 
THE CREATIVE DIRECTOR «, STREET & CO LTD Robinson 


110 OLD BROAD STRI FT LONDON EC? 


Monarc! 


SPACE REPRESENTATIVE, ecither sex ESTABLISHED COUNTRY have a vacancy for a 
for established Religious Weekly \GAZINE requires lady Advertis 
y and commission. Write, stating Lepresentative Age 20-35 Ex 
t Secretary, British ce preferred Write full par 
46/47 Chancery Lane t 


1843 Ad. Weekly 180 Pieet St BC4 


canine es Press Department 


FI AST-CLASS ART EDITOR 


General illustration and layout artist knowledge of colour production 

for modern Studio £700-4800 per nodern magazine make-up. State 

annum. 5-day week ¥ Ous experience and salary require- anager 
All communications will be 

Phone Mr. Clarke, Sterling Arts 4 with utmost confidence, Write 

Led., W.C.!. Terminus 3067. Box |868 

rtiser’s Weekly (80 Fleet Sc EC4 


LADY CLERK/TYPIST, age 30-3 2O0OR ADVERTISING. — Exper The job entails 
for Voucher and Inspector required for West of 
t ndor Preferably 
Shorthand not 
be intelligent, goo 


ast i sures ence ec, salary tc (1) Supervising the 
*hone for appointment 3 mbe é obinsor d t - 
3] 


agency's space buyers 


(2) Negotiating the more important 


FOR A COMMERC:*: ART STUDIO space contracts with publishers 
REPRESENTAT!y: . . wn ’ g in the planning 


campaigns 
who has a sound knowl: of contemporary 
advertising trends, a flair passing on instruc- ; 
tions to a creative group 4 the ability to think Wide ‘perience is essential : 
objectively when presente ith a problem... 
an opportunity exists offer considerable scope techniques a decided asset. 
for advancement with thc major group in an 


familiarity with media research 


industry ancillary to adverusing. The man we 

have in mind would be in contact with advertisers, 

advertising agents and acting, in most cases, as a , , 

giving details of experience, 

consultant in his own right. This is not an 

appointment for studio representation. Remu- to 

neration will be by both a substantial salary and i , ’ 
; : ’ The Managing Director, 

commission, and the successful applicant must, 


if he is to be successful with us, increase his Lambe & Robinson Ltd., 
income considerably. 


Apply in writing please, 


Sceptre House, 
Applications, giving full details of age, education 169, Regent Street, 
and advertising experience, should be addressed, : 
marked “* Confidential *’, to: London, W.1 
The Managing Director 
Box 1821 
Advertiser's Weekly 180 Fieet St EC4 


"Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | 
AUSTIN KNIGHT LTD. 


I A y { yi J k | Situations Vacant : ‘* The engagement of persons answering these advertisements must Santo 2 
be made through a Local Office of the Ministry of Labour or a S veduled Employment hd two important vacancies to 


Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive nul 


unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." COPYWRITER 
| Man or Woman, with at least 
There $ a2 Vacancy on our FULLY EXPERIENCED five years’ experience wae can 
wy ior é 


pr yd ice seine 


creative staff tor an expe | ME Ss A variety of National rad 
enced man CapaDdie N WE R a a pats ae 2 
nm S HnStane 1 tiles 
producing quick x | FASHION ARTIST client liaison 
roughs in any mediu 
saiatar amadeim ian teckel Required in London Area gponynicnoell 
Previou ; | Also JUNIOR _— Rats T ae produce slick creative 
you yr Client presentatior 
cuenta. ‘Thi ; | Top Salary. Ideal Conditi il ome finished work 
well paid position in ¢ Both positions provide an excel- 
genial work j | Write Box 1846 ent opportunity to those with 
and compar Advertiser's Weekly 180 Fieet St £ = te Gunmen Ueuir Goonies 
fo ips | es € nt vo g 
ATTRACTIVE Young Ladies an earn ADVERTISEMENT REPRE . , 5 4 d 
£1,000 to £1,500 a year, selling adv SENTATIVES stablished expancing organis 
CREATIVE DIRECTOR tising space in established Year B plicat Write for appo riving full 
Diare and Magazines Va t " epr leta - a srience and r 
ALFRED BATES & SON | Vanden. "%he Midlands and the Sen ca"Bia, | | details of experience and salar 
Ira ne ¢ t ADT Oo writing, wit! Severa 
i A 5 retur ri Ms — x nds and Creative Director 
s on Paton ¢ >riory ‘ Nor \ -ublishing 
130 Fleet Street, E.C.4 Edgbaston, Birmingham, 5 igbastor AUSTIN KNIGHT LTD., 
; JENNERS sire a Secretary for their | _=ifmingham. ~ ee 212a. Shaftesbury Avenue 
FLE 8831 — aoe ‘ he London, W.C.2 
Sieeetipree SS for at r ix k A ge t 
LZADING ee ee oe ME wom PRODUCTION TANT were AY AND EXHIBITION Sta: 
oon 8 = 3 r required. Telepho iI 
. —_ % + We require a with burn 0131 
A ‘, giving fu ta { age, ex ' agency ense of 
and salary required, sh rates Ideas Layout Man 
n j j Pu { pa nm a 
Bos 1839 A WW Jenners, Prince Strect, Ed r be | and and 
; nes Two General Commercial Artists 
Please equired in the Publicity Department 
~ ating salary of large manufacturing company 
2 j Level Essex. Only experienced artists who 
ps & Rupert Curt sverie poh eo pater wna gg og oecacle 
Ve | a a Street, Londor «phone aim agi aaa 2 oe , a 
FLEet St. 4326 onceived layouts o r cata- 


ARE ¢€ -PPING UP YOUNG WOMAN nade 


Oo specimens 


' e - tra stating expernence age and salary 
: ar ge required to Publicity Manager 


2 s id A ox ~ c . 
Prod uction me = Advertiser's monty 100 Fleet St €C4 
AND NEED TWO GOOD PEOPLE we | ee = ge 


TO HELP THEM _Box 1834 Ad_W _) Fleet St EC4 ne condi Ad Weekly 180 Fleet St EC4 
1 G. S. GERRARD LTD. 


ALLARDYCE PALMER 


Experienced produ needed to handle important ns 
group of natior | \ ney experience desirable ene , LIMITED 
thorough knowled ty tting, blockmaking and 


copy despatch es Experience of print-duying not TRAFFIC require a man experienced 


necessary, but energy and ability to take responsibility are 
CONTPCOL in general production 
2 F routine. The position offers 
wing ~ ] a scope for advancement but the 
Junior wanted in Prod n and Copy Despatch. Ability . . 
to type essential, and quick curate handling of detatl Age exper essential applicant must be able to work 
work very necessary P agency experience ts not with some ge ' pro- on his own initiative on a 
essential, but some knowledge of typesetting and Block suction. G ary and con- 
making would be a considerable advantage Jit s. 5 day v varied range of National and 
partic Technical accounts. Write, 
Applicants for both these px a ng to Mr. F.H , . 
Rowe, Everetts Advertising Lid yt ff, LONDON The Generali Manager telephone or call John Bowler, 
w 
1 G. S. Gerrard Led. Allardyce Palmer Ltd., 109 
10 Argyll Street, Oxford Circus, Kingsway, W.C.2. HOL 928! 


London, W.! 


to CHA 8844 (Ex 25) 


*Phone your classifieds 
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SEPTEMBER 9, 1955 


SALES 
MANAGEMENT 


Leading Public Company 
operating on a world wide scale 
in the consumer field offers a 
splendid opportunity to an 
ambitious and educated man, 
preferably between 30 and 40 
years of age, who is experienced 
in selling techniques and pos- 
sesses a wide knowledge of 
modern methods of marketing 


Strong sales management 
ability, a flair for sales pro- 
motion and a wide knowledge 
of advertising and public rela- 
tions are some of the assets the 
successful applicant will need. 

The vacant 
a nigh 
th nking, 


position demands 
standard of original 
initiative and deter- 
mination and carries full responsi- 
bility for the sales management 
and product promotion of an 
important Home Sales division 
Remuneration will be substan- 
tial and commensurate with 
experience There will be a 
full pension arrangement and a 
Company car will be supplied. 


Write in complete confidence to 


Box 1826 
Advertiser's Weekly 180 Fleet St EC4 


ju 


TECHNICAL 
A int 


AGENCY re 


tie 


Please 


LADY 
Researct 


WHO LIKES 
PRINT ? 


an already important but still 
expanding agency, there is a place 
f a young typographer who 
understands and likes print 
Previous experience a 
knowledge of type, tt 


good 
oroughness 
and accuracy are considered to be 
essential qualifications 


busy 
future for the right 


$s a interesting 


t yourself in a letter to 


Box No. A83, T. & G., 
167 High Holborn, W.C.1. 


55 


ECOUEATEN | CLASSIFIED ADVERTISEMENTS 


ADVERTISER'S WEEKLY 


ROOM FOR 


LEON GOODMAN DISPLAYS, LTD.., 


additional 


LAYOUT and 
LETTERING ARTIST 


London Designs Studio 


require ar 


for thei 


for the Point-of-Sale and Exhibit 


xperience in this type of we 


Salary will be according to qualifications and the posit 


is permanent and progressive 


with tal of past experience to Art 


119 125 Whitfield Street, London, W.1. 


ill be required to deal with a wide variety of work 
»n fields and practical 


rk will be an advantage 


Write for appoint: 


Director, 


ONE UPSTAIRS 


There's a vacant seat in a top 
flight agency for a young visualiser 
with a few years’ experience. if 
you're ambitious and want to 
work for clients whose products 
are known ali over the world 

We 
need a modern but sound approach 


here's your opportunity 


and a ready flow of ideas We 
need slickness with a per 


above all, ability to draw 


offer in return a good salary 
good companions, a five-day week 
staff pensions and insurance 
schemes 


if you're interested, deta 


Box A82, T. & G 
167 High Holborn, W.C.! 


CREATIVE 


wh 


LAYOUT ARTIS: 


\NT SPACE BUYER PUBI 


t 


Well known 
8TISTS’ AGENTS 


require 


“EPRESENTATIVE 


ants should have previous 
z experience—S day week 
nt prospects. Write 
full details of experience 
lary to :— 


Box 1824 
ser's Weekly 180 Fleet St €C4 


BOOK KEEPER re 
. Ag 


4 


SAXONE SHOE CO. LTD. 
KiLMARNOCK, SCOTLAND \ 


vacancy for the position of 


ASSISTANT mth 
ADVERTISING MANAGER 


Applicants should be 
24°30 and 
evious 


between (ii) 
have 

experience Pp 
of sales promotior 
copy an advantage 


@ positior one 


should some 
acvert sing 
nowled 

- wie ge k 
of absorbir 
carries great pos- 
tres of advancement 


nterest and 


sse purchase 
a generous per 
Details of educa 


DuSiness exper adver 


scheme 
ence 
knowledge and some idea 
of the salary required should be 
sent to the Advertising Manager 
at the above address. All letters 
will be treated in strict confidence 


are expanding their 
. ———— Marketing & Research Departments 


(i) Statistical Assistant 


Marketing 


ICITY ASSISTANT 
it City I 


\“ 
WEL \ ‘ 
ADVERTISEMENT ASSISTANI 


1 from young, ambit 
yute to the work of 


ving nationally know: 


be interested in 
ec of commercial 
tical methods to d 
K wledge of sampling 
1udience measuret 
tage 19SS praduate 
Service will be 


Assistant 


of either road 
partment ol con 
ingg agency if¢ 
of the practice 
idded advantage 


who 


\ na 


consideres 


ducation 
to 


experien 


ng nd Research M Mage! 
Crowther & Nicholas Ltd 
ind, W.C 2 


CHA 8844 (Ex 25 
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‘ae YOUNG juir Chartist 
a Marler Wl ors tor 17-2 
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ADVERTISER'S WEEK! } 


CLASSIFIED ADVERTISEMENTS 


Situations Vacant : ** The engagement of persons answering these advertisements must 


OUR SPACE SALESMEN EARN 
25% COMMISSION 


Graham Scott (Publishers) (rd 


1-2, Wardour Street, VV.! 
Phone: GERrard 2437 


SALES PROMOTION. cr 


Organisation requir Jualit 

ant for Sales Pror ‘ H 

exper f window 

’ fist 4 4 

“ Au ) 

xcellent prospe B 

State age, expe e 

salary required 

Box 1436 Ad. Weekly 140 
LEADING Cinema Scree 

Compar r r 

sentative witl 

mg to go at ad Ape 


Box 1841 Ad. Weekly 180 Fle 
REQUIRED », 

Director Put 

on Saiar 

Write deta t 

Box 1840 Ad. Week j f 
ALL-ROUND MAN for 

Studi t prod 


‘ 
and ge 


ARTIST « 
mane I } 
idea ff 
“1a i 
abilit Ww 
perier £ t A 
Canbonun i 
E.10 


ment, Le 160 


POST AVAILABLE 


mat Cor 
ment Advert Zz A 
pects 


Box 1820 Ad. Weeh 


Due to a retir 
(a publication wit! 


and the Provinces 
opportunity for a 
outlined. If it fits 
please write first 


required to 


be made through a Local Office of the Ministry of Labour or 


. Scheduled Employment 


Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


unless he or she, or the employment, 


excepted from the provisions of the 


Notification of Vacancies Order 1952.’ 


AUSTRALIA CALLING ! 
Leading Australian agency has a 
vacancy for a top creative execu- 
tive able to plan campaigns from 
start to finish, including copy- 
writing, visualising and some 
contact work—in fact a good 
all-rounder with many years’ 
agency experience in a simular 
position. First-class salary will be 
paid to the right man who is 
assured of a permanent, progres- 
sive position in a go-ahead 
country. 
Write, stating qualifications, age and 
experience to 


Box 1870 


Advertiser's Weekly 180 Fleet St EC4 


ARTISTS WANTED 
TO WORK IN 
SOUTH AFRICA 


(TWO YEARS and then 
home: fare paid both ways) 


ideal job rs who 
want to se« of the 
world and sav fT noney 
salarie are higher an in 
England, ir e tax is low 


Write : Managing Director, 
HEDLEY, BYRNE 4 CO. LTD. 
140 Park Lane, London, W.1 


PRODUCTION ASSISTANT with « 
f 


experience « lispla and print 


yuired for Advertising Departn 
Comm x ip to L800 
4 m rf ac t jualit 
ere wil apr 
tween ages 25 and 35 Apr 


letter only t ecretary (Ref 
PD/ MS). Arthur Guinness Son & ¢ 


(Park Royal) Ltd Park R 
Brewery, London, N.W.10 

RETOUCHING ARTISTS required 
capable of a high standard of Cx 
ind Monochrome Also Lettering 
Artists Ideal working condit 
Non-contributory Pension Scheme 
Please call or ‘phone: Howard Glover 
Commercial Artists) Ltd 27-2 
Furnival Street, E.C 4 CHAncer 
4302 


Required “rgently— 


SPACE REP®ESENTATIVE 
WITH KNOWLEDGE OF 
MODERN FARMING AND 
AGRICULTURAL MACHINERY 


SPORT & COUNTRY 
the Illustrated 
Newspapers group) requires a man aged 
35/40 who is acquainted with modern 
agricultural progress and who is known to 
the principal advertising agents in London 
This is a worthwhile 
man with the qualifications 
into your experience 
ving brief details of age, 
experience, present salary and salary 


Wm. WwW. J. Studd, Illustrated Newspapers Lid.. 
Ingram House, Strand, London, W.C.2. 


SENIOR ASSISTAN! ESS OFFICER 
red ations Div 


I r 


} " A 
I j 
, expe 
W ars f 
t age 4 
Box 18 y Fleet St EC4 
EXPERIENCED . CHER f 
Sara OF rmatior P 
izir j 
I rary | 
oO to £1 
? Wr 
2 atior 
expe 
‘ fat ° 
AF ] I ) t 
on M and 
N S ir 
Ww N 
Or i r interview 
YOUNG LAY » GENERAL 
ASSISTANT jing film 
vo fir -d 
Ss ’ id | 


SEPTEMBER 9, 1955 


APPOINTMENTS VACANT 


A 
QUALIFIED ACCOUNTANT 


s required by a large London Adver- 
tising Agency He should be about 
30-35 and have had at least 4or 5 years 
experience n the Advertising or 
ommercial world He will become 
responsible for the accounts depart 
ment, costing systems and all related 
financial matters. The position offers 
onsiderable scope to a man with a 
vely mind, who 1s able to initiate and 
develop efficient methods for dealing 
with a mass of detail and can bring an 
ding approach to the prob- 
many-sided business. All our 
accountancy staff know about 


ite fully and confidentially to the 


Box 1869 
Advertiser's Weekly 180 Fleet St EC4 


SECRETARY ASSISTANT required for 
Advertising ‘Public Relations, Fashior 


pron tion, etc Keen, experienced 


Box 1848 Ad. Weckly 180 Fleet St EC4 

TYPIST CLERK required for 

i firm G i r ‘ 

Write r ‘phone 
Stud td 22 Chenie 
Wc. Museum 7441/2 

PERSONAL SECRETARY to Managing 
I tor of West End Sverti 


rec 


Ag > ai KI wiedge ft adver 


Box 1858 Ad. Weekly 130 Fleet 
JUNIOR COPY TYPIST, aged 17-2 


w Media Jepartment in Londor 
Advertising Ager 
nr “ K r wit 
N. I fon troll 4S 
Holbor Viaduct Ra 
Phone Secretar for 
CEN 6481 
ADVERTISING ASSISTANT  reguired 
, re put x firm for cop 
rk f its main Adv 
Der Would s 
soma “ as had som 
Ag as an ciem 
tary k f r Parti 
i g ce and approxi 
n trict conf 
le 
Box 6 Ad W Fleet St EC4 
ARTIST. A r woman for 
sdaptat work C the 
rk r w u 
Box Ad. Week l I St EC4 


WANTED 


VISUAL!ISER—LAYOUT MAN 
for South Africa 


If y creative and can visualise as well as 
tra into good selling campaigns—if 
you i real flair for up-to-the-minute layout 
desi “ined with sound selling sense—if 
you idvertising agency experience, 
there's a first-class job for you with a progres- 
sive age Cape Town that is handling 
bus some internationally famous 
clier Sal between £1,500 and £1,800 per 
ini depending on ability. Write in the 
first insta 


Stating age and experience, to 


Box 1871 


Advertiser's Weekly 180 Fleet Street EC4 


"Phone your classifieds to CHA 8844 (Ex 25) 
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SEPTEMBER 9, 1955 


ASSISTANT VOUCHER CHEC 
required by Advertising Agency oes 
prospects Five-day week "Phone 

, Fleet Street 5371 Ext. 7 for appoint- 
ment 
—— ACCOUNT EXECUTIVE 


sound knowledge of 
m ar nd general agency routine 
experience of client contact 
ty to inspire confidence 
al. Write full details 
experience, salary required, 


» ao 
Box 1852 Ad. Weekly 180 Fieet St EC4 
COMMERCIAL TELEVISION COM- 

PANY requires top-grade Secretary 

for Director. High speeds and ability 

to work at pres ssure essential, Broad- 
or allied experi- 
eli-paid job for 
the right person ncluding eligibility 
for the ¢ pany’s Pension Scheme 
in writing, stating qualifications 
and experience, to Personnel Officer, 
Associated Broadcasting Co., Ltd., 
Television House, Kingsway, W.C.2 


DO-IT-YOURSELF. 


cast 
ence 


The Executive in 


charge of the new Commercial Tele- 
vision Magazine Programme requires 
an energet x Assistant who is keen to 
t ew field A young man 

with agency or film back- 

ferred, but keenness and 


meray he mye tial 
Write to P. J D. " bepeee 
54 Greek Street, 
Ww.l Gerrard 4226 


be iy DEPARTMENT of icad- 


qualifications 
TV Adver- 
London, 


international advertising Agency 
requires Secretary who will have 
opportur train as Assistant Pro- 
ducer Qualifications shorthand 
typing, good education, a flair for 
either Or drawing, an interest 
in c eatre, television. Enthu- 
siasm and personality essential Pre- 


vious advertiats “ge experience an advan- 


Box 1872 Ad. Weekly 180 Fleet St EC4 
EXPERIENCED SPACE REPRESEN- 
TATIVES for all Holiday Resorts 
New with no competition 
and excellent prospects 
with necessary 
Write H S $., 
Newcastie-on- 


ANIMAL, VEGETABLE OR? 


A reliable T.V. Executive with T.V. 
Production and Advertising experience 
is a rare creature indeed in this world 
of T.V. experts and prophets 1 will 
show my commercials to any contractor, 
agency of production company inter- 
ested in my permanent services. 
Box 1829 
Advertiser's Weekly 180 Fleet Sc EC4 


STUDIO MANAGER /VISUALISER, 
good ideas man, used to handling 
staff requires change in simular 


capacity 

Box 1832 Ad. Weekly 180 Fleet St EC4 
COPYWRITER D.A.A., agency and 

manufacturer experienced, especially 
household and horticultural 


Box 1863 Ad. Weekly 180 Fleet St BC4 


ae ggg me te REPRESENTA- 
TIVE. Gentieman (28), DAA. stu- 
aot (passed Division A), provincial 
evening nmewspaper expenence now 
read t consider more responsibic 
m on Journal, Magazine or 
Newspaper 
Box 1861 Ad Weekly 180 Pleet St EC4 
PUBLIC RELATIONS. Newspaper 
trained fermaic Executive, two years 
resp ¢ experience. wishes change 
to larger organisati offering wider 


rtmnition 
Boa 1835 Ad. Weekly 180 Pleet St EC4 


T.V. 


Has Commercial T.V. an opening for 
youngish man with wide experience of 
photography theatre, advertising. 
journalism, accountancy, administration 
and the arts’ Is willing to forsake own 
profession if job offers sufficient scope 
hard work and initiative. Please give 
fullest details. Box 1826 

Advertiser's Weekly 180 Fleet Se EC4 


iti 


APPOINTMENTS WANTED 


The Right Woman 
Seeks The Right Job 


Exceptionally able woman D.A.A. 
ts responsible P.R. and/or Adver- 
post in Lendon Offers 

enthusiasm, dependability and the 
eoefits of 3 years’ executive 

peblicity experience »— 

AS A PR. EXECUTIVE who has 
successfully handied both institu- 
tional and consumer P.R. for well- 
known national organisations, 
coverin every type of press and 
other +4 media, has plenty of 
de. can write succinctly, humanty 
an actually and knows ‘who's 


‘Phone 


in editorial worid. 

AS AN AGENCY ACCOUNT 
EXECUTIVE who has adminis- 
| tered and created advertising and 

sees promotion schemes for inter- 

»nally-known advertisers, has 
| a sound knowledge of marketing 
etheds and campaign planning. 
OTHER QUALIFICATIONS. Ex- 


eptionally good ‘ mixer,’ efficient 
eaniser, Overseas experience 
Good appearance. 
Box 1847 


Advertiser's Weekly 180 Fleet St EC4 


EX ERIENCED PRINT PRODUC- 
TION EXECUTIVE secks responsibie 
r with Agency or Advertising 
Des ment Write with details to 
Box 1830 Ad. Weekly 180 Fleet St BC4 


A SPACE SELLING 


sement 


manager would welcome 
Technical or Trade 
Publishers. Young and ener- 
Would be interested in 
ering new venture 


Box 1825 
| Adver tiser's Weekly 180 Fleet St EC4 


on with 


“‘HAND-PICKED"™ SECRETARIES 
ble The Wigmore Agency, 67 
Wig re St., W.1. HUNter 9951/2/3 


EXPERIENCED LADY- 
EXHIBITION ORGANISER 


Let me take off of your hands the 
problem of your Display or Stand 
rganisation | can undertake from 
he design stage to completion period 
stat arranged and supervised through- 
out Exhibition period 


Box 1653 
Advertiser's Weekly 180 Fleet St EC4 


ARTIST (Free-lance), specialising Let- 
tering all types, can undertake roughs 
to finshed work Write 
Box 1834 Ad. Week 180 Fleet St BC4 


GREETINGS CARD ARTISTS wanted 


Write for appointment preferably 

en sing specimens work, to 

Box 1833 Ad. Weekly 180 Pleet St BC4 
SUCCESSFUL Free Lance Copywriter 

wants to work for one more Agency 

with high creative standards 


Weekly aT 
ADVERTISING. Free 


Fleet St EC4 


Lance County 


Representatives wanted immediately 
for seasonal na : publication 
Commission and expense 


180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


ARTISTS . VISUALISERS 
TYPOGRAPHERS . COPY 
WRITERS and all Advertising 
Production Staff. 

if you are seeking ‘* Pastures 
new "', don't waste time making 
useless calls.—Gert “* into touch "’ 
with us, there’s a good job— 
waiting for you. 

NO FEES to pay. 

Call, write or phone 
STAFFS ORGANISATION 
84 HIGH HOLBORN, LONDON, W.C.2. 

CHAncery 2550 


Box 1831 Ad. Weekly 


INTEREST IN ADVERTISING 
AG sENC Y REQL IRED by estor 
with experience p 


= 1854 Ad. Week St ECc4 


IF YOU ARE A 
FREELANCE REP. 


with good agency contacts interested 
in partnership with top-line freelance 
Lettering Artist 
please write or 


y 180 Fleet 


working » th group 
"phone afte m 


9a, Greenaway Sendeca. 


HAMpstead 7730 
TAX LOSSES. Pub é A dver- 
using Comfy vailat sgreed 
tar rosses 
Box 1818 Ad. Weekly |! Pieet St BC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-Whice and 
Colour photo lithe 
GOTHIC PRESS LIMITED 
41 Osnaburgh Street 
(Opposite Gt. Portland Sc. Scation) 


TECHNICAL ARTIST 


Free-lance, lives in London, with work- 
shop and design experience on electrical 
and engineering products, prepares 
exploded, perspective, and diagram- 
matic drawings with style and com- 
petence from detail working drawings 
integrity assured 
BOX 1800 
Advertiser's Weekly 180 Fleet Sc EC4 


EXPERT LETTERING and scraper- 
board work speedily executed 
Box 1644 Ad. Weekly 180 Pleet St BC4 
MAIL ORDER, illustrations 
toys, still life and general art work 
The Studio. 63 Great George Street 
Leeds, |, seeks commissions 


FREELANCE LETTERING ARTIST 
secks new clients Would co-operate 


with creative artists Good work 
assured 


Box 1732 Ad. Weekly 180 Fleet St BC4 
— ——. ven ALISER, 


est End 


footwear 


experi- 
agencies Any 
creative wo Ay endutehen 


Box ‘1855 Ad. Weekly 180 Pleet St BC4 


ur classified: 


A DIRECTORSHIP 


is available with a fast growing Adver- 
tising Agency No initial capital re- 
quirements { you are young, keen, 
well educated and « proved business 
getter, write to Box No. below Only 
men with experience as an Accou nts 
Executive need apply 
BOX 1795 
Advertiser's Weekly 180 Fleet S« EC4 


PHOTOGRAVURE PLANT FOR 
SALE. One “‘Jonannisberg” Five Uni 
Press Web width 524 Cat-off 
38 in. or 4 together with ancillary 


nd large stock of cylinders 
sheet size 39 in 


equipment a 
Two Palatia machines 


x 29 in.. with large stock of sleeves 

Cylinder Grinding and Polishing Piaat 

Copper Depositing Baths, Dry Mount- 

ing Machines and various Printing 

Down Frames Apply 

Box 1766 Ad. Weekly 180 Pleet St BC4 
ADDRESSOGRAPH CABINETS for 


sale Oak in excellent 
j- & 6& > 18 6 and 10 tray 
Complete with steel trays, sisc 


condition, 
apecity 
second- 


hand selected Addressograph Frames 
MSS (A), 49 Tattenham Grove, 
Epsom 


CHA 


| 


8844 (Ex 25 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


Colour Printing. 
“ae. (a House Magazines 


and Office Stationery Enquiries 
always invited Turner Routledge & 
Co. Ltd., 9 Tithebarn St. Liverpool 2 


(Central 0957) 


20,000 WOMEN WAITING. or © hk 
seems to those who entrust all of their 
mailing, collating, packaging and 
bandwork of any 


Messrs. F. C. Newman & Co., 439 
Battersea Park Road, SW. Batter- 
sea 7274 

MACHINING required for Quad Crown 
Michies Capacity for long runs 
Echo Press Ltd Loughborough 

QUICK DELIVERY. Printing efficiently 
carried out Leaflets, cir ars fice 
stationery Enquiries invited HG 
Knapp Lid., | Oaklands Grove, W 12 
SHE 7079 


@ i> ARTISTS and. 
© PHOTOGRAPHERS 


artwork and photostudies 
REQUIRED 


An LP_A. Advertising Agency wishes to 
inspect original creative artwork and 
photographic studies (Colour and Black 
and White) of compelling selling + 
terest, with a view to immediate cash 
purchase Work with an idea behind 
it please. Write for appointment to 
Art Buyer, 


Box 1688 
Advertiser's Weekly 180 Fleet St EC4 


MICHAEL SCOTT. Photography for 
Advertising 140 Park Lane, W.i 
MAYfair 2644 

STOCK PHOTOGRAPHS AND PIN 
UPS for Advertising Agents, et For 
particulars of studio facilitic ‘ 
photography and cnormou model 
files (including coloured races ntact 


Phi ip Gotlop Phot raphs Ltd 
24 Kensington 
Western 41 


ACCOMMODATION 


LARGE LIGHT ROOM TO LET. first 
floor, New Bond Street /Oxford Street 
Central heating Share of large pre- 
sentable reception room 


Box 1749 Ad Week 20 Fle ttca 
STUDIO Large room in Wl Adver 
tising Ager Three sharing. good 
light phone receptior ahting 
Suit creative artist ette re 
toucher week \ om for 
Visualiser /Copywriter at same addres 
Box 185) Ad. Weekly 180 1 ECs 


CRAVENS ADVERTISING LIMITED | 


London Office 
161 St. Stephen's House 
Westminster, London, 5.W.! 
Phone: TRAfaigar 2166 
(Manager—Miss Edith E. Gort 
AMLP A) 
publications please send 
Cards and Media information 


Classes in preparation for the Diplome 
of the Advertising Association are held 
at the College for the Distributive 
Trades, 107, Charing Cross Road 
WC. (Tel. GERrard 615! 2.) 


will Rate 


Particulars of these 
obtained on request 


classes may be 
(1312) 
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ADVERTISER'S WEEKLY 


U 


PRINTERS 


/ 


produce 


that good print 
your 
directors 
complain about 
your 
competitors 
having ! 
a 


W-R- ROYLE & SON LTD. 


one of the better printers 


LUDGATE SQUARE - LONDON - E-C-4 
City 6480 


BUSINESS PUBLICATIONS Ltd 


Lin hbim > » 


at their office at 180 


. 


TO ENSURE THE 


BEST RESULTS 


FROM 
A LIMITED APPROPRIATION 
CONTACT 


THE SPECIALISTS 
IN LOW BUDGET T.V. ADVERTISING: 


TELEVISUALS LIMITED 


12-16 Woods Mews, ParkjLane, London, W.!. 
MAY fair 9903 


— STOP PRESS — 


‘TWO FREDS’ 


(Continued from page 3) 
guineas. Further brisk bidding in 
the aftertunch auction raised £173. 
This and the main auction in the 
evening were conducted by Harold 
Fish. 


Despite a good innings by Gavin 
Doyle the Press and Print team 
failed to score the 200 runs set them 
ny the Advertisers and Agents, and 
were beaten by 12 runs. 

Scores :—Advertisers and Agents 
200 (S. H. Clark 35, D. S. Shuttle- 
worth four for 25); Press and Print 
tes (Doyle 58, Pat Auld five for 
45). 


Remington Rand “Super 60” elec- 
tric shaver commercial will appear 
on first night of commercial TV. 
Agents are G. Street & Co., Ltd. 


Norman Collins, deputy chairman 
of Associated Broadcasting Co., 
Ltd., was installed president of the 
London branch of the Incorporated 
Sales Managers’ Association at the 
opening lunch of the new session 
on Wednesday. Retiring president 
was W. J. Arris, managing director 
of Burroughs Adding Machine Ltd. 

After lunch he spoke on the link 
between commercial TV and sales 
management in the service of the 
community. With commercial TV 
here, he said, every exporter will be 
better equipped to fight for markets. 


Cabaret producer Paul Lynton 
has joined Advertising Features 


Fleet 


Ltd. He will be responsible for 
co-ordinating the preparation of 
both live and filmed pro ;rammes. 


John F. Greenhough, for some 
years advertisement manager of the 
Whitehorn Press group of publica- 
tions—“Cheshire Life,” “ York- 
shire Life Ulustrated” and “Lanca- 
shire Life” —has been elected to the 
board of the company. 


Paul Short, general manager of 
Farmer-Herbert Advertising Ltd., of 
Manchester and Hull, has resigned 
to join the board of the Ridgway 
Stores group of Manchester as sales 
director. 


Associated Broadcasting Co. Ltd. 
has bought the National Studios at 
Elstree. The studios have been used 
during the past three years for the 
production of over 100 television 
films. ABC intend to develop them 
as a centre for the production of 
British television films for the world 
market. ABC director Harry Alan 
Towers will be responsible for the 
management of National Studios. 


The Frigidaire account in USA 
has moved from Foote, Cone & 
Belding to Kadner. Frigidaire in 
London state that there is no inten- 
tion of a change of agent in this 
country, where their account is 
handied by FCB, London. 


London, E.C.4. (Phone: Chancery 8844) 
ae 5 siiahs > ay. London, 


W.C.2 
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